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FASHION DESIGN

FASHION DESIGN CERTIFICATE

1°T SEMESTER (FALL ONLY)

FAS 100 F Introduction to the Fashion Industry 3cr./45 hrs
FAS 150 F Design Sewing Techniques 3cr./60 hrs
FAS 160 F Fashion lllustration | 3cr./90 hrs
FAS 180 F Patternmaking | 3cr./90 hrs
FAS 225 F Consumer Behavior 3cr. /45 hrs
ITL xxx Italian Language 3cr./45hrs

2"° SEMESTER (SPRING ONLY)

FAS 195 F Textile Science 3cr. /45 hrs
FAS 200 F Fashion Design Computer Principles 3cr./60 hrs
FAS 245 F Fashion lllustration I 3cr./90 hrs
FAS 250 F Draping | 3cr./90 hrs
FAS 285 F History of Costume 3cr./45 hrs
ITL xxx Italian Language 3cr./45hrs

FASHION DESIGN PROFESSIONAL CERTIFICATE

15T SEMESTER (FALL ONLY)

FAS 220 F Fabric Styling 3cr./60 hrs
FAS 290 F Patternmaking Il 3cr./90 hrs
FAS 340 F Apparel Construction 3cr./60 hrs
FAS 355/ JWY 355/ INT 355 F Trend Forecasting 3cr./45 hrs
FAS 395 F Apparel Quality Assurance 3cr./60 hrs
2"° SEMESTER (SPRING ONLY)

FAS 270 F Knitwear 3cr. /60 hrs
FAS 320 F Draping Il 3cr./90 hrs
FAS 325 F Product Development 3cr./45 hrs
FAS 400 F Collection Production 3cr./90 hrs
FAS 415 F Fashion Employment Seminar lcr./15 hrs
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FASHION MARKETING AND MERCHANDISING

FASHION MARKETING AND MERCHANDISING CERTIFICATE

1°T SEMESTER (FALL ONLY)

FAS 100 F Introduction to the Fashion Industry 3cr./45 hrs
FAS 225 F /| BUS 225 F Consumer Behavior 3cr. /45 hrs
FAS 235 F Visual Merchandising 3cr./45 hrs
FAS 265 F / BUS 266 F Retailing Management 3cr./45 hrs
COM 300 F Public Relations 3cr. /45 hrs
ITL xxx Italian Language 3cr./45hrs

2"P SEMESTER (SPRING ONLY)

FAS 195 F Textile Science 3cr. /45 hrs
FAS 205 F Fashion Marketing Computer Principles 3cr./60 hrs
FAS 285 F History of Costume 3cr./45 hrs
FAS 295 F / BUS 293 F Event Planning 3cr./45 hrs
FAS 300 F / BUS 300 F Fashion Buying Concepts 3cr./45 hrs
ITL xxx Italian Language 3cr./45 hrs

FASHION MARKETING AND MERCHANDISING PROFESSIONAL CERTIFICATE

1°T SEMESTER (FALL ONLY)

BUS 220 F Introduction to International Marketing 3cr. /45 hrs
FAS 395 F Apparel Quality Assurance 3cr./60 hrs
BUS 285 F E-Commerce 3cr. /45 hrs
FAS 355/ JWY 355/ INT 355 F Trend Forecasting 3cr. /45 hrs
FAS 425 F/BUS 425 F Brand Management and Promotion 3cr./45hrs
2"® SEMESTER (SPRING ONLY)

COM 280 F Advertising 3cr./45 hrs
FAS 325 F Product Development 3cr./45 hrs
FAS 415 F Fashion Employment Seminar lcr./15hrs
FAS 455 F /| BUS 455 F International Trade and Apparel 3cr. /45 hrs
FAS 495 F /BUS 495 F Entrepreneurship 3cr./45hrs
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FINE ARTS

FINE ARTS CERTIFICATE

1°T SEMESTER (FALL ONLY)

PRI 120 F Basic Printmaking 3cr./90 hrs
PDM 130 F Principles of Drawing and Composition 3cr./45 hrs
SCU 130 F Ceramics 3cr./90 hrs
PDM 140 F Foundation Oil Painting 3cr./90 hrs
ART 250 F History of Art from the Renaissance to the 19" Century 3cr./45 hrs
ITL xxx Italian Language 3cr./45hrs

2"P SEMESTER (SPRING ONLY)

PDM 190 F Fundamentals of Art and Design: Color Theory 3cr./45 hrs
PRI 220 F Etching 3cr./90 hrs
PDM 260 F Intermediate Analytical Figure and Object Drawing 3cr./45 hrs
PDM 270 F Intermediate Painting 3cr./90 hrs
ART 300 F Modernist and Contemporary Art 3cr./45 hrs
ITL xxx Italian Language 3cr./45 hrs

FINE ARTS ADVANCED CERTIFICATE

1°T SEMESTER (FALL ONLY)

SCU 160 F Introductory Sculpture 3cr./90 hrs
PDM 300 F Contemporary Painting: Materials and Techniques 3cr./90 hrs
ART 310F/CLT 310 F Young ltalian Artists Today 3cr. /45 hrs
PDM 340 F Advanced Drawing: Observation and Interpretation 3cr./90 hrs
PDM 350 F Advanced Painting: Observation and Interpretation 3cr./90 hrs
2"° SEMESTER (SPRING ONLY)

SCU 170 F Marble and Stone Sculpture 3cr./90 hrs
PDM 400 F Advanced Conceptual Drawing 3cr./90 hrs
PDM 410 F Advanced Conceptual Painting 3cr./90 hrs
PDM 420 F Major Project in Fine Arts 3cr./45hrs
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GRAPHIC DESIGN AND VISUAL COMMUNICATION

GRAPHIC DESIGN AND VISUAL COMMUNICATION CERTIFICATE

1°T SEMESTER (FALL ONLY)

GRA 150 F History of Graphics and lllustration 3cr./45 hrs
GRA 170 F Graphic Design 3cr./90 hrs
GRA 185 F Digital Graphics Techniques Fundamentals 3cr./90 hrs
GRA190F/COM 175 F Foundations of Visual Communication 3cr./90 hrs
GRA 215 F Web Design Fundamentals 3cr./45 hrs
ITL xxx Italian Language 3cr./45hrs

2"° SEMESTER (SPRING ONLY)

PDM 190 F Fundamentals of Art and Design: Color Theory 3cr./45 hrs
GRA 260 F Publishing Design 3cr./45 hrs
GRA 295 F Dynamic Web Design 3cr./45 hrs
GRA310F Graphic Design Project Development 3cr./90 hrs
GRA 320 F Web Animation 3cr./45 hrs
ITL xxx Italian Language 3cr./45 hrs

GRAPHIC DESIGN AND VISUAL COMMUNICATION PROFESSIONAL CERTIFICATE

1°T SEMESTER (FALL ONLY)

GRA 280 F/COM 275 F Creative Processes in Visual Communication 3cr./90 hrs
GRA 305 F Workshop in Creative Advertising 3cr. /45 hrs
GRA315F Professional Blog Design 3cr. /45 hrs
GRA 325 F Character Design 3cr. /45 hrs
GRA 330 F Rendering Essentials 3cr./90 hrs
GRA 300 F Web Marketing 3cr./45hrs
2"® SEMESTER (SPRING ONLY)

GRA 370 F Motion Graphic Techniques 3cr./90 hrs
GRA 380 F Advanced Imaging 3cr./45 hrs
GRA 392 F Mobile Web Design 3cr. /45 hrs
GRA 400 F Graphic Design for Advertising 3cr. /45 hrs
GRA 405 F / INT 375 F Computer 3D Animation 3cr./90 hrs
GRA 360 F Commercial Print and Graphic Store Management 3cr./120 hrs
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INTERIOR DESIGN
INTERIOR DESIGN CERTIFICATE
1°T SEMESTER (FALL ONLY)
INT 160 F Introduction to Interior Design 3cr./90 hrs
INT 170 F Principles of Interior and Product Design 3cr./45 hrs
INT 180 F Perspective Drawing and Rendering 3cr./90 hrs
GRA 185 F Digital Graphic Techniques Fundamentals 3cr./90 hrs
INT 190 F CAD for Interior Design | 3cr./90 hrs
ITL xxx Italian Language 3cr./45hrs
2"P SEMESTER (SPRING ONLY)
INT 240 F Design Materials 3cr./90 hrs
INT 250 F Interior Design 3cr./90 hrs
INT 290 F CAD for Interior Design Il 3cr./90 hrs
INT 295/ ARC 285 F History of Modern Interior Design and Architecture 3cr./45 hrs
ITL xxx Italian Language 3cr./45 hrs
INTERIOR DESIGN PROFESSIONAL CERTIFICATE
1°T SEMESTER (FALL ONLY)
INT 270 F Product Design 3cr./90 hrs
INT 300 F Retail Design 3cr./90 hrs
INT 330 F Lighting Design 3cr./90 hrs
INT 350 F Computer Rendering for Interior Design 3cr./90 hrs
INT 365 F Sustainable Design 3cr./60 hrs
2"® SEMESTER (SPRING ONLY)
INT 360 F Web Portfolio Presentation 3cr./90 hrs
INT 370 F Concepts and Strategies for Design 3cr./90 hrs
INT 380 F Furniture Design 3cr./90 hrs
INT 390 F Exhibit Design 3cr./90 hrs
INT 400 F Working Group Project in Interior Design 3cr./45hrs
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JEWELRY ART AND DESIGN

JEWELRY ART AND DESIGN CERTIFICATE

15" SEMESTER (FALL ONLY)

JWY 150 F History of Jewels and Their Symbolism 3cr. /45 hrs
JWY 155 F Jewelry Design I: Drawing and Rendering Techniques 3cr./90 hrs
JWY 180 F Jewelry Making | 3cr./90 hrs
JWY 195 F The Professional Jewelry Designer 3cr./60 hrs
JWY 280 F Gemology 3cr./90 hrs
ITL xxx Italian Language 3cr./45hrs

2"° SEMESTER (SPRING ONLY)

JWY 170 F Wax Carving and Casting Techniques 3cr./90 hrs
JWY 235 F Jewelry Design Il 3cr./90 hrs
JWY 255 F Jewelry Making Il 3cr./90 hrs
JWY 260 F Relief Works in Metal 3cr./90 hrs
JWY /FAS /INT 355 F Trend Forecasting 3cr./45 hrs
ITL xxx Italian Language 3cr./45 hrs

JEWELRY ART AND DESIGN PROFESSIONAL CERTIFICATE

1°T SEMESTER (FALL ONLY)

JWY 290 F Alternative Materials in Contemporary Jewelry 3cr./45 hrs
JWY 315 F Collection Design for Jewelry 3cr./90 hrs
JWY 335 F Jewelry Lab and Technology | 3cr./90 hrs
JWY 350 F Stone Setting 3cr./90 hrs

2"P SPRING SEMESTER (SPRING ONLY)

JWY 360 F Advanced Workshop in Jewelry 3cr./90 hrs
JWY 400 F Portfolio Development in Jewelry 3cr. /45 hrs
JWY 410 F Jewelry Lab and Technology I 3cr./90 hrs
JWY 415 F Major Project in Jewelry Design 3cr./90 hrs
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RESTORATION AND CONSERVATION

RESTORATION AND CONSERVATION CERTIFICATE

15" SEMESTER (FALL ONLY)

RES 160 F Fresco Painting and Restoration | 3cr./90 hrs
RES 175 F Painting and Polychrome Wooden Sculpture Conservation | 3cr./90 hrs
RES 185 F Drawing for Conservators 3cr./90 hrs
RES 230 F Theory of Conservation 3cr. /45 hrs
ART xxx Art History elective (to be selected by candidate)* 3cr./45 hrs
ITL xxx Italian Language 3cr./45hrs

2"° SEMESTER (SPRING ONLY)

RES 210 F Science for Conservators | 3cr. /45 hrs
RES 245 F Historical Painting Lab | 3cr./90 hrs
RES 260 F Fresco Painting and Restoration Il 3cr./90 hrs
RES 275 F Painting and Polychrome Wooden Sculpture Conservation Il 3cr./90 hrs
ART Xxxx Art History elective (to be selected by candidate)* 3cr./45 hrs
ITL xxx Italian Language 3cr./45 hrs

RESTORATION AND CONSERVATION PROFESSIONAL CERTIFICATE

1°T SEMESTER (FALL ONLY)

RES 290 F Science for Conservators |l 3cr./45 hrs

RES 345 F Historical Painting Lab I 3cr./90 hrs

RES 360 F Advanced Fresco Painting and Restoration 3cr./90 hrs

RES 375 F Advanced Painting and Polychrome Wooden Sculpture 3cr./90 hrs
Conservation

ART xxx Art History elective (to be selected by candidate)* 3cr./45hrs

2"° SEMESTER (SPRING ONLY)

RES 140 F Furniture, Wood Objects and Gilding Conservation 3cr./90 hrs

RES 399 F Special Topics in Restoration 3cr. /45 hrs

RES 400 F Working Group Project for Painting and Polychrome Wooden 3cr./60 hrs
Sculpture Conservation

RES 405 F Working Group Project for Fresco and Mural Painting Restoration 3 cr. /60 hrs

*To be approved by the Restoration Department
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COURSE DESCRIPTIONS

FASHION DESIGN

Introduction to the Fashion Industry

FAS 100 F

Cr: 3; Contact hrs: 45

This core class provides students with an overview of the fashion
industry from research and design to the marketing of the finished
product. Potential career opportunities within the field are
examined, and the course briefly looks at the historical origins of
fashion, especially the fabric, yarn and knitwear sector centred on
Florence and the 'Made in Italy' phenomenon. Students will acquire
knowledge of basic industry terms and of the process of apparel
production, from the concept to the consumer.

Design Sewing Techniques

FAS 150 F

Cr: 3; Contact hrs: 60

In this course students learn the basics of sewing from a technical
point of view. During the semester the student will learn how to use
various sewing machines, both industrial and household. Students
will also study and then execute all the basic stitches used in the
apparel industry such as basting, hemming, French seam, mock
French seam, flat-felled seam and others. In addition students will
sew side seams, darts, pleats, princess lines, necklines, as well as
different zipper and pocket applications, and interfacings. At the end
of the course the student should be able to construct a simple
project.

Fashion lllustration |

FAS 160 F

Cr: 3; Contact hrs: 90

This course for beginning students explores the world of fashion
illustration. Students will learn how to sketch a fashion figure, add
garments, andrender different materials using media like colored
pencils and markers. Special attention will be given to coloring and
shading. During the semester there will be site visits to such
locations as the Ferragamo Museum and the Gallery of Costume at
the Pitti Palace, as well as fashion trade fairs and fashion design
studios. Students will also learn about the job of a fashion designer
and the main steps to organize a collection. In addition they will
illustrate their own designs on the fashion figure showing their own
style and taste in fashion. This is an introductory level course
without prerequisites, although an artistic background is helpful.

Patternmaking |

FAS 180 F

Cr: 3; Contact hrs: 90

Of the two methods of creating a garment, patternmaking is the
more technical one. As such, it allows the designer to manipulate
already existing patterns efficiently and create new patterns with
custom measurements. Students will start with basic patterns,
including darts and princess line variations, and how to manipulate
them respecting the fundamental rules of pattern making. There will
be two basic projects during the semester: the skirt, with variations
such as A-shape, gathered, with yoke, and the bodice, working with
darts and princess line variations, and finally collars and sleeves.
By understanding pattern construction students will able to gain a
wider understanding of the possibilities and limits of a fashion
designer. This is an introductory level course without prerequisites.

Lorenzo

Textile Science

FAS 195 F

Cr: 3; Contact hrs: 45

This core class teaches the fundamentals of textile and fabric
science, bringing awareness of the variety of materials used in
fashion and their applications. Students will receive a
comprehensive overview of the textile industry. Special attention will
be given to the dyeing, printing and finishing of textiles. Students
will develop a basic knowledge of textile terminology; of yarns, cloth
construction, basic weaves; and of fibers and their origin, structure,
properties and characteristics: thereby enabling them to make
appropriate fabric selections.

Fashion Design Computer Principles

FAS 200 F

Cr: 3; Contact hrs: 60

This course is designed to familiarize students with the basic tools
and techniques of Computer Aided Design standard in the fashion
industry: Adobe lllustrator® and Adobe Photoshop® During the
course of the semester, students create their own fashion project,
from the conceptual phases to the presentation of the complete
collection with all the necessary details, including the rendering of
garment flats for both the technical and presentation formats, color-
cards and different colorways. In addition to the prerequisites listed
below the student is advised to have a general understanding of
garment structure

Prerequisites: FAS 160 Fashion lllustration | or equivalent and
basic computer knowledge

Fabric Styling

FAS 220 F

Cr: 3; Contact hrs: 60

In this course students learn many different textile techniques such
as swatch weaving, dyeing yarns, direct painting and wet painting,
tie dye or shibory, discharge print, block printing, silk screening, free
motion stitching, embroidery, cords and yarns appliqué, beading,
smocking, etc. To emphasize the communication aspect, the
student will create a number of mood boards with different themes,
learning how t o sketch g udresskthes hup priees
projects carried out by students will be samples with different
techniques, mood boards, and the creation of a personal trend book
that illustrates in a professional way the techniques learned during
the course.

Prerequisites: basic knowledge of fabric and fibers

Consumer Behaviour

FAS 225 F; Dual listed: BUS 225 F

Cr: 3; Contact hrs: 45

Understanding the consumer is at the center of this course.
Through fashion concepts and theories, cultural influences,
demographics, psychographics and consumer dynamics will we try
to demystify the decision-making process of the omnipotent
customer; analysing perceptions, communication, and ethics to
determine how a customer can turn into a consumer. Although
aimed at the fashion student this course is applicable to any sector
of consumption.

Fashion lllustration Il

FAS 245 F

Cr: 3; Contact hrs: 90

This is an intermediate level design course for students who already
have a basic knowledge of fashion design. Particular attention will
be given to learning and improving fast sketching of life fashion
models, and the rendering of the fit & fall of different garments and
textures. The fast sketching of models and garments with the
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rendering of different textures is the base for the development of a
personal style in fashion design. At the end of the course students
will be able to express design ideas based on research and
creativity and render any kind of garment on the fashion figure and
express a stronger personal style. The professional side will be
taken into consideration through on site visits to fashion fairs,
design studios and special exhibitions; also technical drawings will
studied and explained in order to improve design skills.
Prerequisites: FAS 160 Fashion lllustration | or equivalent

Draping |

FAS 250 F

Cr: 3; Contact hrs: 90

Draping, the second of two methods to create a garment, starts with
shaping muslin on the dressform. Students learn the basic rules of
draping and create sample garments like the basic bodice and the
basic skirt, along with dart variations, princess lines, sleeves and
collars. Sewing machines and basic stitches will also be used to
create personal creative projects from the conceptual phase to the
finished garment. Particular attention is given to the expression of
personal style, especially when executing the final project, which
will show the different elements learned. Accurate working and
attention to detail are necessary to be successful in this course.
Prerequisites: FAS 150 Design Sewing Techniques or equivalent

Knitwear

FAS 270 F

Cr: 3; Contact hrs: 60

This course is designed to familiarize students with the knitwear
market in fashion and with the place of knitwear in a modern
fashion collection. It has drawing and experimental components. At
the end of the course students will be able to organize and execute
knitwear design ideas following a given brief; they will be able to
make hand-knitted fabrics and garments, and will have a basic
knowledge of the knitwear fashion industry.

Prerequisites: FAS 160 Fashion lllustration | or equivalent

History of Costume

FAS 285 F

Cr: 3; Contact hrs: 45

Students explore the historic styles of Western dress and
adornment through the ages from the ancient Egyptian period to the
20th century. Costume is viewed within the period context and is
related to major historical developments, technology, production,
and the economic situation. Also discussed are the arts, societal
values, events or specific individuals, insofar as these that can be
seen to influence fashions.

Patternmaking Il

FAS 290 F

Cr: 3; Contact hrs: 90

Advanced Patternmmaking comprehends the following: sleeve,
collar, and neckline variations, gathers, pleats, and flares, lining,
specialty fabrics. There is a brief introduction to one of the following
categories: outerwear, active wear, or evening wear.

Prerequisites: FAS 150 Design Sewing Technigues and FAS 180
Pattern Making |, or equivalents

Draping Il

FAS 320 F

Cr: 3; Contact hrs: 90

This is an advanced draping course in which students will realize
items focusing on the cuts and fit of garments. Students will work on
bias drapes, collar and sleeve variations. In the second part of the
course students will execute three given projects, for example a
dress, a bustier and business attire, that the student interprets
according to his/her style and then executes from start to finish in
their own size.

Prerequisites: FAS 180 Patternmaking | and FAS 250 Draping |, or
equivalents
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Product Development

FAS 325 F

Cr: 3; Contact hrs: 45

This is an advanced course that introduces students to methods
used to plan, implement and manage the development of apparel
products. Target market description and analysis, trend forecasting,
garment styling, materials selection, production and sourcing are all
part of the product development and apparel manufacturing process
that are presented in this course. Additional topics focus on private
label techniques, costing and quality control in the development
from concept to product. Prerequisites: Junior standing, Fashion
major or minors or at least 2 prior courses in fashion

Apparel Construction

FAS 340 F

Cr: 3; Contact hrs: 60

This is an advanced sewing course in which students will construct
complete garments including lining and interfacings. Special
attention will be given to proper fit and working with specialty
fabrics. Students will also be introduced to a variety of couture
techniques, bustier and jacket construction.

Prerequisites: FAS 180 Patternmaking | and FAS 250 Draping |, or
equivalents

Trend Forecasting

FAS 355 F; Dual listed: JWY 355 F; INT 355 F

Cr: 3; Contact hrs: 45

In the context of the constant evolution of design-related industries,
traditional forms of research have proven to be insufficient for
defining successful business strategies. This course will introduce
the process and methods used to define short-term and long-term
forecasts. The course will also introduce an emerging figure: the
cool hunter, who studies different areas such as fashion,
advertising, music, design, cinema and marketing and therefore
decodes their cultural mechanisms and aesthetic signals. In this
course students will examine the forecasting framework and the
cool hunterds position in the
through the analysis of trend information and reports, colors and
material forecasting as well as marketplace dynamics and
consumer research.

Prerequisites: basic computer applications (Adobe lllustrator and
Photoshop) and knowledge of the history of fashion, interior or
jewelry design

Apparel Quality Assurance

FAS 395 F

Cr: 3; Contact hrs: 60

Members of global society may have similar desires but often
expectations and needs differ. With the help of spec sheets,
anthropometrics, product specifications and material testing, the
student will learn how to measure and guarantee that consumer
expectations are met. This ability is very important for retailers as
well as for designers and is highly sought after by companies
sourcing globally.

Prerequisites: FAS 195 Textile Science or equivalent

Collection Production

FAS 400 F

Cr: 3; Contact hrs: 90

In this capstone course, students will apply acquired knowledge to
realize a small line with given requirements. They will carry out,
from conception to execution, three to five complete outfits to be
presented and judged during finals in a fashion show or exhibition.
Emphasis is placed on creativity, originality, technical skill and
execution, as well as marketability.

Prerequisites: FAS 340 Apparel Construction or equivalent

Fashion Employment Seminar

FAS 415 F

Cr: 1; Contact hrs: 15

This course for upper-level fashion students helps them to launch
themselves in a career in the world of fashion. It equips students
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already trained in some aspect of the fashion business to present
themselves to fashion companies with a view to acquiring a first full-
time job in the business. Fashion Design and Fashion Marketing
and Merchandising students will work on their portfolios, create
resumés and business cards, write cover letters, and prepare
interviews.

NOTE: English composition and speech are highly recommended to
be successful in this course. Students who have elements useful for
portfolios are encouraged to bring them

Prerequisites: junior standing and three semesters of fashion
courses

FASHION MARKETING
AND MERCHANDISING

Introduction to International Marketing

BUS 220 F

Cr: 3; Contact hrs: 45

International competition makes international marketing one of the
most critical skills for business survival. In their continuing quest for
new ways to establish and maintain their competitiveness, many
firms are recognizing the advantages of operating in an
international market. These benefits includes sourcing materials,
capital, labor and expertise, relocating manufacturing, and
distributing product and services to new markets. While there are
many benefits, each company must identify the potentially huge
risks taken when operating overseas and the uninformed company
may suffer tremendous set backs before realizing any benefits. This
course is an introduction to the complexities and implications of
foreign markets. Emphasis is on the various economic, social and
cultural factors that impact on international marketing, the 4 Ps
(product, price, places of distribution and promotion) and how these
aspects of marketing are influenced by international business
environment.

E-Commerce

BUS 285 F

Cr: 3; Contact hrs: 45

Today, the internet has become a fundamental element to facilitate
business on a global basis for both consumer and business
markets. Its growth rate far exceeds other types of innovation and is
currently revolutionizing the marketing techniques of virtually every
industry. This course is designed as an introduction to the rapidly
evolving world of Internet marketing. The opportunities, problems,
tactics and strategies associated with incorporating electronic
methods into the marketing function are examined. Topics to be
covered include fundamental internet technologies, current issues
and applications of the internet around the world, e-business / e-
marketing models, online consumer behavior, segmentation and
targeting, positioning and differentiation, marketing mixes of 4P in
the internet environment, and how the internet can facilitate the
application of CRM, e-business / e-marketing performance matrix.

Advertising

COM 280 F

Cr: 3; Contact hrs: 45

'Historians and archaeologists will one day discover that the ads of
our time are the richest and most faithful reflections that any society
ever made of its entire range of activities' (Marshall McLuhan).
Advertising is not a simple or random combination of images in an
ad. The task of advertising is to build a positive perception of the
product in the consumer's mind. Every commercial, every ad in
magazines, every TV advertisement is designed to deliver a
particular message to a particular audience. In marketing and
advertising sciences this audience is called the 'target audience'. A
survey of this matter will give students a general view of its different
aspects. This seminar course will deal with contemporary
advertising and also with the media used to convey it, considering
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the graphic modes employed. Topics include the philosophy of
advertising and its role in society; how advertising relates to life,
society and economy; current trends in advertising as viewed from
the creative, marketing and media standpoint; the stereotypes that
advertising proposes to us and the reaction of our society to these
suggestions; how advertising is made, created and projected.
Prerequisites: COM 180 Introduction to Mass Communication or
equivalent

Public Relations

COM 300 F

Cr: 3; Contact hrs: 45

We will study the definitions, functions and evolution of public
relations, including the application of PR theory and ways to plan a
PR campaign (planning process, issue analysis, research methods
and strategies). The different fields in which public relations
practitioners operate will be presented in relation to case studies
and exercises: media relations, event management, crisis
management, corporate identity, internal/external communications,
community relations, international PR and marketing support, and
effectiveness evaluation. Finally, future perspectives and new
technological opportunities will be taken into account, trying to
define new boundaries for a discipline too often underrated or
misunderstood.

Introduction to the Fashion Industry

FAS 100 F

Cr: 3; Contact hrs: 45

This core class provides students with an overview of the fashion
industry from research and design to the marketing of the finished
product. Potential career opportunities within the field are
examined, and the course briefly looks at the historical origins of
fashion, especially the fabric, yarn and knitwear sector centred on
Florence and the 'Made in ltaly' phenomenon. Students will acquire
knowledge of basic industry terms and of the process of apparel
production, from the concept to the consumer.

Textile Science

FAS 195 F

Cr: 3; Contact hrs: 45

This core class teaches the fundamentals of textile and fabric
science, bringing awareness of the variety of materials used in
fashion and their applications. Students will receive a
comprehensive overview of the textile industry. Special attention will
be given to the dyeing, printing and finishing of textiles. Students
will develop a basic knowledge of textile terminology; of yarns, cloth
construction, basic weaves; and of fibers and their origin, structure,
properties and characteristics: thereby enabling them to make
appropriate fabric selections.

Fashion Marketing Computer Principles

FAS 205 F

Cr: 3; Contact hrs: 60

This course is designed to familiarize students with the basic tools
and techniques of Computer Aided Design standard in the fashion
industry: Adobe lllustrator® and Adobe Photoshop®. During the
course of the semester, students create promotional material, from
the conceptual phases to the presentation of the complete package.
In addition students will work on mood boards (celebrity, store,
target market) and improve their PowerPoint® skills. Color theory
and aesthetics will be covered as well.

NOTE: basic computer knowledge and a background in apparel are
recommended.

Consumer Behaviour

FAS 225 F; Dual listed: BUS 225 F

Cr: 3; Contact hrs: 45

Understanding the consumer is at the center of this course.
Through fashion concepts and theories, cultural influences,
demographics, psychographics and consumer dynamics will we try
to demystify the decision-making process of the omnipotent
customer; analysing perceptions, communication, and ethics to
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determine how a customer can turn into a consumer. Although
aimed at the fashion student this course is applicable to any sector
of consumption.

Visual Merchandising

FAS 235 F

Cr: 3; Contact hrs: 45

The successful visual merchandiser, with the understanding of how
a customer reasons, turns that customer into a consumer with the
proper store layout, diverse vending options, as well as various
display methods, including lighting, props, mannequins, fixtures,
and other tools of the trade. Although aimed at the fashion student
this course is applicable to other sectors as well.

Retailing Management

FAS 265 F; Dual listed: BUS 266

Cr: 3; Contact hrs: 45

Understanding the retail environment by looking at its history and
new developments is the objective of this course. Knowing how a
store operates and the formats it can take on will help the student
become a successful retailer. Multi-channel and international
retailing are introduced as well as supply chain management.
Students will also learn the importance of Human Resources
Management and strategic planning as well as retail strategies.
NOTE: basic fashion industry knowledge is helpful.

History of Costume

FAS 285 F

Cr: 3; Contact hrs: 45

Students explore the historic styles of Western dress and
adornment through the ages from the ancient Egyptian period to the
20th century. Costume is viewed within the period context and is
related to major historical developments, technology, production,
and the economic situation. Also discussed are the arts, societal
values, events or specific individuals, insofar as these that can be
seen to influence fashions.

Event Planning

FAS 295; Dual listed: BUS 293 F

Cr: 3; Contact hrs: 45

This course introduces students to special event planning
processes and techniques. Emphasis is on creating, organizing,
identifiying sponsors for, marketing and implementing large-scale
community events, as well as show rooms and trade shows to
photoshoots and fashion shows. We will explore this very detail-
oriented field as it deals with vendors, contracts, fundraising,
budgeting, ethics, and other aspects. Students will research
product, competition and target market to determine best possible
exposure and success. As part of the course students may organize
a real event in interdisciplinary collaboration with other departments
(Graphic Design, Jewelry Design, Photography and/or Interior
Design).

Prerequisites: basic computer principles

Fashion Buying Concepts

FAS 300 F; Dual listed: BUS 300 F

Cr: 3; Contact hrs: 45

Retailing and the fashion business are stimulating, fascinating, and
in a process of continual change. Understanding the dynamics and
significance of retail buying concepts will be critical to the success
of anyone interested in buying, selling or communicating retail
consumer fashion products and services. Students will study
fundamentals of fashion buying including planning, assorting,
pricing and purchasing retail fashion inventories. The effect of
different retail formats on purchasing, identification and evaluation
of resources and discussions on ethical issues in sourcing are
included. With global fashion industry constantly undergoing
change, an important part of this class involves understanding
current events and how they affect retail buying. This includes the
luxury as well as other sectors of the industry, mass market brands
and independents. The course is targeted towards students who
are looking for careers in fashion buying, merchandising, marketing,
design, advertising or public relations and should have already
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taken classes towards these majors. The ability to work in teams
and communicate orally is strongly emphasized.

NOTE: prior fashion retailing and marketing knowledge are
beneficial.

Prerequisites: basic mathematics

Product Development

FAS 325 F

Cr: 3; Contact hrs: 45

This is an advanced course that introduces students to methods
used to plan, implement and manage the development of apparel
products. Target market description and analysis, trend forecasting,
garment styling, materials selection, production and sourcing are all
part of the product development and apparel manufacturing process
that are presented in this course. Additional topics focus on private
label techniques, costing and quality control in the development
from concept to product. Prerequisites: Junior standing, Fashion
major or minors or at least 2 prior courses in fashion

Trend Forecasting

FAS 355 F; Dual listed: JWY 355 F; INT 355 F

Cr: 3; Contact hrs: 45

In the context of the constant evolution of design-related industries,
traditional forms of research have proven to be insufficient for
defining successful business strategies. This course will introduce
the process and methods used to define short-term and long-term
forecasts. The course will also introduce an emerging figure: the
cool hunter, who studies different areas such as fashion,
advertising, music, design, cinema and marketing and therefore
decodes their cultural mechanisms and aesthetic signals. In this
course students will examine the forecasting framework and the
cool hunterds position in the
through the analysis of trend information and reports, colors and
material forecasting as well as marketplace dynamics and
consumer research.

Prerequisites: basic computer applications (Adobe lllustrator and
Photoshop) and knowledge of the history of fashion, interior or
jewelry design

Apparel Quality Assurance

FAS 395 F

Cr: 3; Contact hrs: 60

Members of global society may have similar desires but often
expectations and needs differ. With the help of spec sheets,
anthropometrics, product specifications and material testing, the
student will learn how to measure and guarantee that consumer
expectations are met. This ability is very important for retailers as
well as for designers and is highly sought after by companies
sourcing globally.

Prerequisites: FAS 195 Textile Science or equivalent

Fashion Employment Seminar

FAS 415 F

Cr: 1; Contact hrs: 15

This course for upper-level fashion students helps them to launch
themselves in a career in the world of fashion. It equips students
already trained in some aspect of the fashion business to present
themselves to fashion companies with a view to acquiring a first full-
time job in the business. Fashion Design and Fashion Marketing
and Merchandising students will work on their portfolios, create
resumés and business cards, write cover letters, and prepare
interviews.

NOTE: English composition and speech are highly recommended to
be successful in this course. Students who have elements useful for
portfolios are encouraged to bring them

Prerequisites: junior standing and three semesters of fashion
courses

Brand Management and Promotion
FAS 425 F; Dual listed: BUS 425 F
Cr: 3; Contact hrs: 45
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