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FASHION DESIGN 

 

 
FASHION DESIGN CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY)  

FAS 100 F Introduction to the Fashion Industry 3 cr. / 45 hrs 
FAS 150 F Design Sewing Techniques 3 cr. / 60 hrs 
FAS 160 F Fashion Illustration I 3 cr. / 90 hrs 
FAS 180 F Patternmaking I 3 cr. / 90 hrs 
FAS 225 F Consumer Behavior 3 cr. / 45 hrs 
ITL xxx Italian Language 3 cr. / 45 hrs 

 
2

ND
 SEMESTER (SPRING ONLY) 

FAS 195 F Textile Science 3 cr. / 45 hrs 
FAS 200 F Fashion Design Computer Principles 3 cr. / 60 hrs 
FAS 245 F Fashion Illustration II 3 cr. / 90 hrs 
FAS 250 F Draping I 3 cr. / 90 hrs 
FAS 285 F History of Costume 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 

 

 

 

 

FASHION DESIGN PROFESSIONAL CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

FAS 220 F Fabric Styling 3 cr. / 60 hrs 

FAS 290 F  Patternmaking II  3 cr. / 90 hrs 

FAS 340 F Apparel Construction 3 cr. / 60 hrs 

FAS 355 / JWY 355 / INT 355 F  Trend Forecasting  3 cr. / 45 hrs 

FAS 395 F Apparel Quality Assurance 3 cr. / 60 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

FAS 270 F Knitwear 3 cr. / 60 hrs 

FAS 320 F Draping II 3 cr. / 90 hrs 

FAS 325 F Product Development 3 cr. / 45 hrs 

FAS 400 F Collection Production 3 cr. / 90 hrs 

FAS 415 F Fashion Employment Seminar 1 cr. / 15 hrs 
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FASHION MARKETING AND MERCHANDISING 
 
 
FASHION MARKETING AND MERCHANDISING CERTIFICATE 

 
1

ST
 SEMESTER (FALL ONLY) 

FAS 100 F  Introduction to the Fashion Industry 3 cr. / 45 hrs 

FAS 225 F / BUS 225 F Consumer Behavior  3 cr. / 45 hrs 

FAS 235 F  Visual Merchandising  3 cr. / 45 hrs 

FAS 265 F / BUS 266 F Retailing Management 3 cr. / 45 hrs 

COM 300 F Public Relations 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

FAS 195 F Textile Science 3 cr. / 45 hrs 

FAS 205 F Fashion Marketing Computer Principles 3 cr. / 60 hrs 

FAS 285 F History of Costume 3 cr. / 45 hrs 

FAS 295 F / BUS 293 F Event Planning 3 cr. / 45 hrs 

FAS 300 F / BUS 300 F Fashion Buying Concepts 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
 
 
 

FASHION MARKETING AND MERCHANDISING PROFESSIONAL CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

BUS 220 F Introduction to International Marketing 3 cr. / 45 hrs 

FAS 395 F Apparel Quality Assurance 3 cr. / 60 hrs 

BUS 285 F E-Commerce 3 cr. / 45 hrs 

FAS 355 / JWY 355 / INT 355 F Trend Forecasting 3 cr. / 45 hrs 

FAS 425 F / BUS 425 F Brand Management and Promotion 3 cr. / 45 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

COM 280 F Advertising 3 cr. / 45 hrs 

FAS 325 F Product Development 3 cr. / 45 hrs 

FAS 415 F Fashion Employment Seminar 1 cr. / 15 hrs 

FAS 455 F / BUS 455 F International Trade and Apparel 3 cr. / 45 hrs 

FAS 495 F / BUS 495 F Entrepreneurship 3 cr. / 45 hrs 
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FINE ARTS 
 
 
FINE ARTS CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

PRI 120 F Basic Printmaking 3 cr. / 90 hrs 

PDM 130 F Principles of Drawing and Composition 3 cr. / 45 hrs 

SCU 130 F Ceramics 3 cr. / 90 hrs 

PDM 140 F Foundation Oil Painting 3 cr. / 90 hrs 

ART 250 F History of Art from the Renaissance to the 19
th
 Century 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

PDM 190 F  Fundamentals of Art and Design: Color Theory  3 cr. / 45 hrs  

PRI 220 F Etching 3 cr. / 90 hrs 

PDM 260 F Intermediate Analytical Figure and Object Drawing 3 cr. / 45 hrs 

PDM 270 F Intermediate Painting 3 cr. / 90 hrs 

ART 300 F Modernist and Contemporary Art 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
 
 
 

FINE ARTS ADVANCED CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

SCU 160 F Introductory Sculpture 3 cr. / 90 hrs 

PDM 300 F Contemporary Painting: Materials and Techniques 3 cr. / 90 hrs 

ART 310 F / CLT 310 F Young Italian Artists Today 3 cr. / 45 hrs 

PDM 340 F Advanced Drawing: Observation and Interpretation 3 cr. / 90 hrs 

PDM 350 F Advanced Painting: Observation and Interpretation 3 cr. / 90 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

SCU 170 F Marble and Stone Sculpture 3 cr. / 90 hrs 

PDM 400 F Advanced Conceptual Drawing 3 cr. / 90 hrs 

PDM 410 F Advanced Conceptual Painting 3 cr. / 90 hrs 

PDM 420 F Major Project in Fine Arts 3 cr. / 45 hrs 
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GRAPHIC DESIGN AND VISUAL COMMUNICATION 
 
 
GRAPHIC DESIGN AND VISUAL COMMUNICATION CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

GRA 150 F History of Graphics and Illustration 3 cr. / 45 hrs 
GRA 170 F Graphic Design 3 cr. / 90 hrs 
GRA 185 F Digital Graphics Techniques Fundamentals 3 cr. / 90 hrs 
GRA 190 F / COM 175 F Foundations of Visual Communication 3 cr. / 90 hrs 
GRA 215 F Web Design Fundamentals 3 cr. / 45 hrs 
ITL xxx Italian Language 3 cr. / 45 hrs 
 
2

ND 
SEMESTER (SPRING ONLY) 

PDM 190 F Fundamentals of Art and Design: Color Theory 3 cr. / 45 hrs 

GRA 260 F Publishing Design 3 cr. / 45 hrs 

GRA 295 F Dynamic Web Design 3 cr. / 45 hrs 

GRA 310 F Graphic Design Project  Development 3 cr. / 90 hrs 

GRA 320 F Web Animation 3 cr. / 45 hrs 

ITL xxx Italian Language  3 cr. / 45 hrs 
 
 
 
 

GRAPHIC DESIGN AND VISUAL COMMUNICATION PROFESSIONAL CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

GRA 280 F / COM 275 F Creative Processes in Visual Communication 3 cr. / 90 hrs 

GRA 305 F Workshop in Creative Advertising 3 cr. / 45 hrs 

GRA 315 F Professional Blog Design 3 cr. / 45 hrs 

GRA 325 F Character Design 3 cr. / 45 hrs 

GRA 330 F Rendering Essentials 3 cr. / 90 hrs 

GRA 300 F Web Marketing 3 cr. / 45 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

GRA 370 F Motion Graphic Techniques 3 cr. / 90 hrs 

GRA 380 F Advanced Imaging 3 cr. / 45 hrs 

GRA 392 F Mobile Web Design  3 cr. / 45 hrs 

GRA 400 F Graphic Design for Advertising 3 cr. / 45 hrs 

GRA 405 F / INT 375 F Computer 3D Animation 3 cr. / 90 hrs 

GRA 360 F Commercial Print and Graphic Store Management 3 cr. / 120 hrs 
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INTERIOR DESIGN 
 
 
INTERIOR DESIGN CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

INT 160 F Introduction to Interior Design 3 cr. / 90 hrs 

INT 170 F Principles of Interior and Product Design 3 cr. / 45 hrs 

INT 180 F Perspective Drawing and Rendering 3 cr. / 90 hrs 

GRA 185 F Digital Graphic Techniques Fundamentals 3 cr. / 90 hrs 

INT 190 F CAD for Interior Design I 3 cr. / 90 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

INT 240 F Design Materials 3 cr. / 90 hrs 

INT 250 F Interior Design 3 cr. / 90 hrs 

INT 290 F CAD for Interior Design II 3 cr. / 90 hrs 

INT 295 / ARC 285 F History of Modern Interior Design and Architecture 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
 
 
 

INTERIOR DESIGN PROFESSIONAL CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

INT 270 F Product Design 3 cr. / 90 hrs 

INT 300 F Retail Design 3 cr. / 90 hrs 

INT 330 F Lighting Design 3 cr. / 90 hrs 

INT 350 F Computer Rendering for Interior Design 3 cr. / 90 hrs 

INT 365 F Sustainable Design 3 cr. / 60 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

INT 360 F Web Portfolio Presentation 3 cr. / 90 hrs 

INT 370 F Concepts and Strategies for Design 3 cr. / 90 hrs 

INT 380 F Furniture Design 3 cr. / 90 hrs 

INT 390 F Exhibit Design 3 cr. / 90 hrs 

INT 400 F Working Group Project in Interior Design 3 cr. / 45 hrs 
 



LdM Certificate Program 2010-2011 Pag 7 of 26 

Lorenzo deô Medici ï Florence, Tuscania, Rome ï Certificate Course Sequences 2010-2011 

LdM US ï Austin - US Enrollment Services Tel: 877.765.4LDM (4536) / 512.328.INFO (4636) / http://www.lorenzodemedici.org/  info@lorenzodemedici.org 
LdM Italy ï Florence - Main Campus Tel: +39.055.287360 / http://www.lorenzodemedici.it/  info@lorenzodemedici.it 

 

JEWELRY ART AND DESIGN 
 
 
JEWELRY ART AND DESIGN CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

JWY 150 F   History of Jewels and Their Symbolism  3 cr. / 45 hrs 

JWY 155 F  Jewelry Design I: Drawing and Rendering Techniques 3 cr. / 90 hrs 

JWY 180 F Jewelry Making I 3 cr. / 90 hrs 

JWY 195 F The Professional Jewelry Designer 3 cr. / 60 hrs 

JWY 280 F Gemology 3 cr. / 90 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

JWY 170 F Wax Carving and Casting Techniques 3 cr. / 90 hrs 

JWY 235 F Jewelry Design II 3 cr. / 90 hrs 

JWY 255 F Jewelry Making II 3 cr. / 90 hrs 

JWY 260 F Relief Works in Metal 3 cr. / 90 hrs 

JWY / FAS / INT 355 F Trend Forecasting 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
 
 
 

JEWELRY ART AND DESIGN PROFESSIONAL CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

JWY 290 F Alternative Materials in Contemporary Jewelry 3 cr. / 45 hrs 

JWY 315 F Collection Design for Jewelry 3 cr. / 90 hrs 

JWY 335 F Jewelry Lab and Technology I 3 cr. / 90 hrs 

JWY 350 F Stone Setting 3 cr. / 90 hrs 

2
ND

 SPRING SEMESTER (SPRING ONLY) 

JWY 360 F Advanced Workshop in Jewelry 3 cr. / 90 hrs 

JWY 400 F Portfolio Development in Jewelry 3 cr. / 45 hrs 

JWY 410 F Jewelry Lab and Technology II 3 cr. / 90 hrs 

JWY 415 F Major Project in Jewelry Design 3 cr. / 90 hrs 
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RESTORATION AND CONSERVATION 
 
 
RESTORATION AND CONSERVATION CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

RES 160 F Fresco Painting and Restoration I 3 cr. / 90 hrs 

RES 175 F Painting and Polychrome Wooden Sculpture Conservation I 3 cr. / 90 hrs 

RES 185 F Drawing for Conservators 3 cr. / 90 hrs 

RES 230 F Theory of Conservation 3 cr. / 45 hrs 

ART xxx Art History elective (to be selected by candidate)* 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
2

ND 
SEMESTER (SPRING ONLY) 

RES 210 F Science for Conservators I 3 cr. / 45 hrs 

RES 245 F Historical Painting Lab I 3 cr. / 90 hrs 

RES 260 F Fresco Painting and Restoration II 3 cr. / 90 hrs 

RES 275 F Painting and Polychrome Wooden Sculpture Conservation II 3 cr. / 90 hrs 

ART xxx Art History elective (to be selected by candidate)* 3 cr. / 45 hrs 

ITL xxx Italian Language 3 cr. / 45 hrs 
 
 
 
 

RESTORATION AND CONSERVATION PROFESSIONAL CERTIFICATE 
 
1

ST
 SEMESTER (FALL ONLY) 

RES 290 F Science for Conservators II 3 cr. / 45 hrs 

RES 345 F Historical Painting Lab II 3 cr. / 90 hrs 

RES 360 F Advanced Fresco Painting and Restoration 3 cr. / 90 hrs 

RES 375 F Advanced Painting and Polychrome Wooden Sculpture 
Conservation 

3 cr. / 90 hrs 

ART xxx Art History elective (to be selected by candidate)* 3 cr. / 45 hrs 
 
2

ND
 SEMESTER (SPRING ONLY) 

RES 140 F Furniture, Wood Objects and Gilding Conservation 3 cr. / 90 hrs 

RES 399 F Special Topics in Restoration  3 cr. / 45 hrs 

RES 400 F  Working Group Project for Painting and Polychrome Wooden 
Sculpture Conservation 

3 cr. / 60 hrs 

RES 405 F Working Group Project for Fresco and Mural Painting Restoration 3 cr. / 60 hrs 
 
 
 
 

*To be approved by the Restoration Department 
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COURSE DESCRIPTIONS 

 

FASHION DESIGN 
 
 
Introduction to the Fashion Industry 
FAS 100 F  
Cr: 3; Contact hrs: 45 
This core class provides students with an overview of the fashion 
industry from research and design to the marketing of the finished 
product. Potential career opportunities within the field are 
examined, and the course briefly looks at the historical origins of 
fashion, especially the fabric, yarn and knitwear sector centred on 
Florence and the 'Made in Italy' phenomenon. Students will acquire 
knowledge of  basic industry terms and of the process of apparel 
production, from the concept to the consumer. 
 
Design Sewing Techniques 
FAS 150 F  
Cr: 3; Contact hrs: 60 
In this course students learn the basics of sewing from a technical 
point of view. During the semester the student will learn how to use 
various sewing machines, both industrial and household. Students 
will also study and then execute all the basic stitches used in the 
apparel industry such as basting, hemming, French seam, mock 
French seam, flat-felled seam and others. In addition students will 
sew side seams, darts, pleats, princess lines, necklines, as well as 
different zipper and pocket applications, and interfacings. At the end 
of the course the student should be able to construct a simple 
project. 
 
Fashion Illustration I 
FAS 160 F  
Cr: 3; Contact hrs: 90 
This course for beginning students explores the world of fashion 
illustration. Students will learn how to sketch a fashion figure, add 
garments, andrender different materials using media like colored 
pencils and markers. Special attention will be given to coloring and 
shading. During the semester there will be site visits to such 
locations as the Ferragamo Museum and the Gallery of Costume at 
the Pitti Palace, as well as fashion trade fairs and fashion design 
studios. Students will also learn about the job of a fashion designer 
and the main steps to organize a collection. In addition they will 
illustrate their own designs on the fashion figure showing their own 
style and taste in fashion. This is an introductory level course 
without prerequisites, although an artistic background is helpful. 
 
Patternmaking I 
FAS 180 F  
Cr: 3; Contact hrs: 90 
Of the two methods of creating a garment, patternmaking is the 
more technical one. As such, it allows the designer to manipulate 
already existing patterns efficiently and create new patterns with 
custom measurements. Students will start with basic patterns, 
including darts and princess line variations, and how to manipulate 
them respecting the fundamental rules of pattern making. There will 
be two basic projects during the semester: the skirt, with variations 
such as A-shape, gathered, with yoke, and the bodice, working with 
darts and  princess line variations, and finally collars and sleeves. 
By understanding pattern construction students will able to gain a 
wider understanding of the possibilities and limits of a fashion 
designer. This is an introductory level course without prerequisites. 
 

Textile Science 
FAS 195 F  
Cr: 3; Contact hrs: 45 
This core class teaches the fundamentals of textile and fabric 
science, bringing awareness of the variety of materials used in 
fashion and their applications. Students will receive a 
comprehensive overview of the textile industry. Special attention will 
be given to the dyeing, printing and finishing of textiles. Students 
will develop a basic knowledge of textile terminology; of yarns, cloth 
construction, basic weaves; and of fibers and their origin, structure, 
properties and characteristics: thereby enabling them to make 
appropriate fabric selections. 
 
 
Fashion Design Computer Principles 
FAS 200 F  
Cr: 3; Contact hrs: 60 
This course is designed to familiarize students with the basic tools 
and techniques of Computer Aided Design standard in the fashion 
industry: Adobe Illustrator® and Adobe Photoshop® During the 
course of the semester, students create their own fashion project, 
from the conceptual phases to the presentation of the complete 
collection with all the necessary details, including the rendering of 
garment flats for both the technical and presentation formats, color-
cards and different colorways. In addition to the prerequisites listed 
below the student is advised to have a general understanding of 
garment structure 
Prerequisites: FAS 160 Fashion Illustration I or equivalent and 
basic computer knowledge 
 
Fabric Styling 
FAS 220 F  
Cr: 3; Contact hrs: 60 
In this course students learn many different textile techniques such 
as swatch weaving, dyeing yarns, direct painting and wet painting, 
tie dye or shibory, discharge print, block printing, silk screening, free 
motion stitching, embroidery, cords and yarns appliqué, beading, 
smocking, etc. To emphasize the communication aspect, the 
student will create a number of mood boards with different themes, 
learning how to sketch quick shapes and ñdressò them up. The 
projects carried out by students will be samples with different 
techniques, mood boards, and the creation of a personal trend book 
that illustrates in a professional way the techniques learned during 
the course. 
Prerequisites: basic knowledge of fabric and fibers 
 
Consumer Behaviour 
FAS 225 F; Dual listed: BUS 225 F  
Cr: 3; Contact hrs: 45 
Understanding the consumer is at the center of this course. 
Through fashion concepts and theories, cultural influences, 
demographics,  psychographics and consumer dynamics will we try 
to demystify the decision-making process of the omnipotent 
customer; analysing  perceptions, communication, and ethics to 
determine how a customer can turn into a consumer. Although 
aimed at the fashion student this course is applicable to any sector 
of consumption. 
 
Fashion Illustration II 
FAS 245 F  
Cr: 3; Contact hrs: 90 
This is an intermediate level design course for students who already 
have a basic knowledge of fashion design. Particular attention will 
be given to learning and improving fast sketching of life fashion 
models, and the rendering of the fit & fall of different garments and 
textures. The fast sketching of models and garments with the 
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rendering of different textures is the base for the development of a 
personal style in fashion design. At the end of the course students 
will be able to express design ideas based on research and 
creativity and render any kind of garment on the fashion figure and 
express a stronger personal style. The professional side will be 
taken into consideration through on site visits to fashion fairs, 
design studios and special exhibitions; also technical drawings will 
studied and explained in order to improve design skills. 
Prerequisites: FAS 160 Fashion Illustration I or equivalent 
 
Draping I 
FAS 250 F  
Cr: 3; Contact hrs: 90 
Draping, the second of two methods to create a garment, starts with 
shaping muslin on the dressform. Students learn the basic rules of 
draping and create sample garments like the basic bodice and the 
basic skirt, along with dart variations, princess lines, sleeves and 
collars. Sewing machines and basic stitches will also be used to 
create personal creative projects from the conceptual phase to the 
finished garment. Particular attention is given to the expression of 
personal style, especially when executing the final project, which 
will show the different elements learned. Accurate working and 
attention to detail are necessary to be successful in this course. 
Prerequisites: FAS 150 Design Sewing Techniques or equivalent 
 
Knitwear 
FAS 270 F  
Cr: 3; Contact hrs: 60 
This course is designed to familiarize students with the knitwear 
market in fashion and with the place of knitwear in a modern 
fashion collection. It has drawing and experimental components. At 
the end of the course students will be able to organize and execute 
knitwear design ideas following a given brief; they will be able to 
make hand-knitted fabrics and garments, and will have a basic 
knowledge of the knitwear fashion industry. 
Prerequisites: FAS 160 Fashion Illustration I or equivalent 
 
History of Costume 
FAS 285 F  
Cr: 3; Contact hrs: 45 
Students explore the historic styles of Western dress and 
adornment through the ages from the ancient Egyptian period to the 
20th century. Costume is viewed within the period context and is 
related to major historical developments, technology, production, 
and the economic situation. Also discussed are the arts, societal 
values, events or specific individuals, insofar as these that can be 
seen to influence fashions. 
 
Patternmaking II 
FAS 290 F  
Cr: 3; Contact hrs: 90 
Advanced Patternmmaking comprehends the following: sleeve, 
collar, and neckline variations, gathers, pleats, and flares, lining, 
specialty fabrics. There is a brief introduction to one of the following 
categories: outerwear, active wear, or evening wear. 
Prerequisites: FAS 150 Design Sewing Techniques and FAS 180 
Pattern Making I, or equivalents 
 
Draping II 
FAS 320 F  
Cr: 3; Contact hrs: 90 
This is an advanced draping course in which students will realize 
items focusing on the cuts and fit of garments. Students will work on 
bias drapes, collar and sleeve variations. In the second part of the 
course students will execute three given projects, for example a 
dress, a bustier and business attire, that the student interprets 
according to his/her style and then executes from start to finish in 
their own size. 
Prerequisites: FAS 180 Patternmaking I and FAS 250 Draping I, or 
equivalents 
 

Product Development 
FAS 325 F  
Cr: 3; Contact hrs: 45 
This is an advanced course that introduces students to methods 
used to plan, implement and manage the development of apparel 
products. Target market description and analysis, trend forecasting, 
garment styling, materials selection, production and sourcing are all 
part of the product development and apparel manufacturing process 
that are presented in this course. Additional topics focus on private 
label techniques, costing and quality control in the development 
from concept to product. Prerequisites: Junior standing, Fashion 
major or minors or at least 2 prior courses in fashion 
 
Apparel Construction 
FAS 340 F  
Cr: 3; Contact hrs: 60 
This is an advanced sewing course in which students will construct 
complete garments including lining and interfacings. Special 
attention will be given to proper fit and working with specialty 
fabrics. Students will also be introduced to a variety of couture 
techniques, bustier and jacket construction. 
Prerequisites: FAS 180 Patternmaking I and FAS 250 Draping I, or 
equivalents 
 
Trend Forecasting 
FAS 355 F; Dual listed: JWY 355 F; INT 355 F 
Cr: 3; Contact hrs: 45 
In the context of the constant evolution of design-related industries, 
traditional forms of research have proven to be insufficient for 
defining successful business strategies. This course will introduce 
the process and methods used to define short-term and long-term 
forecasts.  The course will also introduce an emerging figure: the 
cool hunter, who studies different areas such as fashion, 
advertising, music, design, cinema and marketing and therefore 
decodes their cultural mechanisms and aesthetic signals. In this 
course students will examine the forecasting framework and the 
cool hunterôs position in the product development process, passing 
through the analysis of trend information and reports, colors and 
material forecasting as well as marketplace dynamics and 
consumer research. 
Prerequisites: basic computer applications (Adobe Illustrator and 
Photoshop) and knowledge of the history of fashion, interior or 
jewelry design 
 
Apparel Quality Assurance 
FAS 395 F  
Cr: 3; Contact hrs: 60 
Members of global society may have similar desires but often 
expectations and needs differ. With the help of spec sheets, 
anthropometrics, product specifications and material testing, the 
student will learn how to measure and guarantee that consumer 
expectations are met. This ability is very important for retailers as 
well as for designers and is highly sought after by companies 
sourcing globally. 
Prerequisites: FAS 195 Textile Science or equivalent 
 
Collection Production 
FAS 400 F  
Cr: 3; Contact hrs: 90 
In this capstone course, students will apply acquired knowledge to 
realize a small line with given requirements.  They will carry out, 
from conception to execution, three to five complete outfits to be 
presented and judged during finals in a fashion show or exhibition. 
Emphasis is placed on creativity, originality, technical skill and 
execution, as well as marketability.  
Prerequisites: FAS 340 Apparel Construction or equivalent 
 
Fashion Employment Seminar 
FAS 415 F  
Cr: 1; Contact hrs: 15 
This course for upper-level fashion students helps them to launch 
themselves in a career in the world of fashion. It equips students 
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already trained in some aspect of the fashion business to present 
themselves to fashion companies with a view to acquiring a first full-
time job in the business. Fashion Design and Fashion Marketing 
and Merchandising students will work on their portfolios, create 
resumés and business cards, write cover letters, and prepare 
interviews. 
NOTE: English composition and speech are highly recommended to 
be successful in this course. Students who have elements useful for 
portfolios are encouraged to bring them 
Prerequisites: junior standing and three semesters of fashion 
courses 

 
FASHION MARKETING  
AND MERCHANDISING 
 
 
Introduction to International Marketing 
BUS 220 F  
Cr: 3; Contact hrs: 45 
International competition makes international marketing one of the 
most critical skills for business survival. In their continuing quest for 
new ways to establish and maintain their competitiveness, many 
firms are recognizing the advantages of operating in an 
international market. These benefits includes sourcing materials, 
capital, labor and expertise, relocating manufacturing, and 
distributing product and services to new markets. While there are 
many benefits, each company must identify the potentially huge 
risks taken when operating overseas and the uninformed company 
may suffer tremendous set backs before realizing any benefits. This 
course is an introduction to the complexities and implications of 
foreign markets. Emphasis is on the various economic, social and 
cultural factors that impact on international marketing, the 4 Ps 
(product, price, places of distribution and promotion) and how these 
aspects of marketing are influenced by international business 
environment. 
 
E-Commerce 
BUS 285 F  
Cr: 3; Contact hrs: 45 
Today, the internet has become a fundamental element to facilitate 
business on a global basis for both consumer and business 
markets. Its growth rate far exceeds other types of innovation and is 
currently revolutionizing the marketing techniques of virtually every 
industry. This course is designed as an introduction to the rapidly 
evolving world of Internet marketing.  The opportunities, problems, 
tactics and strategies associated with incorporating electronic 
methods into the marketing function are examined. Topics to be 
covered include fundamental internet technologies, current issues 
and applications of the internet around the world, e-business / e-
marketing models, online consumer behavior, segmentation and 
targeting, positioning and differentiation, marketing mixes of 4P in 
the internet environment, and how the internet can facilitate the 
application of CRM, e-business / e-marketing performance matrix. 
 
Advertising 
COM 280 F  
Cr: 3; Contact hrs: 45 
'Historians and archaeologists will one day discover that the ads of 
our time are the richest and most faithful reflections that any society 
ever made of its entire range of activities' (Marshall McLuhan). 
Advertising is not a simple or random combination of images in an 
ad. The task of advertising is to build a positive perception of the 
product in the consumer's mind. Every commercial, every ad in 
magazines, every TV advertisement is designed to deliver a 
particular message to a particular audience. In marketing and 
advertising sciences this audience is called the 'target audience'. A 
survey of this matter will give students a general view of its different 
aspects. This seminar course will deal with contemporary 
advertising and also with the media used to convey it, considering  

the graphic modes employed. Topics include the philosophy of 
advertising and its role in society; how advertising relates to life, 
society and economy; current trends in advertising as viewed from 
the creative, marketing and media standpoint; the stereotypes that 
advertising proposes to us and the reaction of our society to these 
suggestions; how advertising is made, created and projected. 
Prerequisites: COM 180 Introduction to Mass Communication or 
equivalent 
 
Public Relations 
COM 300 F  
Cr: 3; Contact hrs: 45 
We will study the definitions, functions and evolution of public 
relations, including the application of PR theory and ways to plan a 
PR campaign (planning process, issue analysis, research methods 
and strategies). The different fields in which public relations 
practitioners operate will be presented in relation to case studies 
and exercises: media relations, event management, crisis 
management, corporate identity, internal/external communications, 
community relations, international PR and marketing support, and 
effectiveness evaluation. Finally, future perspectives and new 
technological opportunities will be taken into account, trying to 
define new boundaries for a discipline too often underrated or 
misunderstood. 
 
Introduction to the Fashion Industry 
FAS 100 F  
Cr: 3; Contact hrs: 45 
This core class provides students with an overview of the fashion 
industry from research and design to the marketing of the finished 
product. Potential career opportunities within the field are 
examined, and the course briefly looks at the historical origins of 
fashion, especially the fabric, yarn and knitwear sector centred on 
Florence and the 'Made in Italy' phenomenon. Students will acquire 
knowledge of  basic industry terms and of the process of apparel 
production, from the concept to the consumer. 
 
Textile Science 
FAS 195 F  
Cr: 3; Contact hrs: 45 
This core class teaches the fundamentals of textile and fabric 
science, bringing awareness of the variety of materials used in 
fashion and their applications. Students will receive a 
comprehensive overview of the textile industry. Special attention will 
be given to the dyeing, printing and finishing of textiles. Students 
will develop a basic knowledge of textile terminology; of yarns, cloth 
construction, basic weaves; and of fibers and their origin, structure, 
properties and characteristics: thereby enabling them to make 
appropriate fabric selections. 
 
Fashion Marketing Computer Principles 
FAS 205 F  
Cr: 3; Contact hrs: 60 
This course is designed to familiarize students with the basic tools 
and techniques of Computer Aided Design standard in the fashion 
industry: Adobe Illustrator® and Adobe Photoshop®. During the 
course of the semester, students create promotional material, from 
the conceptual phases to the presentation of the complete package. 
In addition students will work on mood boards (celebrity, store, 
target market) and improve their PowerPoint® skills. Color theory 
and aesthetics will be covered as well. 
NOTE: basic computer knowledge and a background in apparel are 
recommended. 
 
Consumer Behaviour 
FAS 225 F; Dual listed: BUS 225 F  
Cr: 3; Contact hrs: 45 
Understanding the consumer is at the center of this course. 
Through fashion concepts and theories, cultural influences, 
demographics,  psychographics and consumer dynamics will we try 
to demystify the decision-making process of the omnipotent 
customer; analysing  perceptions, communication, and ethics to 
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determine how a customer can turn into a consumer. Although 
aimed at the fashion student this course is applicable to any sector 
of consumption. 
 
Visual Merchandising 
FAS 235 F  
Cr: 3; Contact hrs: 45 
The successful visual merchandiser, with the understanding of how 
a customer reasons, turns that customer into a consumer with the 
proper store layout, diverse vending options, as well as various 
display methods, including lighting, props, mannequins, fixtures, 
and other tools of the trade. Although aimed at the fashion student 
this course is applicable to other sectors as well. 
Retailing Management 
FAS 265 F; Dual listed: BUS 266 
Cr: 3; Contact hrs: 45 
Understanding the retail environment by looking at its history and 
new developments is the objective of this course. Knowing how a 
store operates and the formats it can take on will help the student 
become a successful retailer. Multi-channel and international 
retailing are introduced as well as supply chain management. 
Students will also learn the importance of Human Resources 
Management and strategic planning as well as retail strategies.  
NOTE: basic fashion industry knowledge is helpful. 
 
History of Costume 
FAS 285 F  
Cr: 3; Contact hrs: 45 
Students explore the historic styles of Western dress and 
adornment through the ages from the ancient Egyptian period to the 
20th century. Costume is viewed within the period context and is 
related to major historical developments, technology, production, 
and the economic situation. Also discussed are the arts, societal 
values, events or specific individuals, insofar as these that can be 
seen to influence fashions. 
 
Event Planning 
FAS 295; Dual listed: BUS 293 F  
Cr: 3; Contact hrs: 45 
This course introduces students to special event planning 
processes and techniques. Emphasis is on creating, organizing, 
identifiying sponsors for, marketing and implementing large-scale 
community events, as well as show rooms and trade shows to 
photoshoots and fashion shows. We will explore this very detail-
oriented field as it deals with vendors, contracts, fundraising, 
budgeting, ethics, and other aspects. Students will research 
product, competition and target market to determine best possible 
exposure and success. As part of the course students may organize 
a real event in interdisciplinary collaboration with other departments 
(Graphic Design, Jewelry Design, Photography and/or Interior 
Design). 
Prerequisites: basic computer principles 
 
Fashion Buying Concepts 
FAS 300 F; Dual listed: BUS 300 F  
Cr: 3; Contact hrs: 45 
Retailing and the fashion business are stimulating, fascinating, and 
in a process of continual change. Understanding the dynamics and 
significance of retail buying concepts will be critical to the success 
of anyone interested in buying, selling or communicating retail 
consumer fashion products and services. Students will study 
fundamentals of fashion buying including planning, assorting, 
pricing and purchasing retail fashion inventories. The effect of 
different retail formats on purchasing, identification and evaluation 
of resources and discussions on ethical issues in sourcing are 
included. With global fashion industry constantly undergoing 
change, an important part of this class involves understanding 
current events and how they affect retail buying. This includes the 
luxury as well as other sectors of the industry, mass market brands 
and independents. The course is targeted towards students who 
are looking for careers in fashion buying, merchandising, marketing, 
design, advertising or public relations and should have already 

taken classes towards these majors. The ability to work in teams 
and communicate orally is strongly emphasized. 
NOTE: prior fashion retailing and marketing knowledge are 
beneficial. 
Prerequisites: basic mathematics 
 
Product Development 
FAS 325 F  
Cr: 3; Contact hrs: 45 
This is an advanced course that introduces students to methods 
used to plan, implement and manage the development of apparel 
products. Target market description and analysis, trend forecasting, 
garment styling, materials selection, production and sourcing are all 
part of the product development and apparel manufacturing process 
that are presented in this course. Additional topics focus on private 
label techniques, costing and quality control in the development 
from concept to product. Prerequisites: Junior standing, Fashion 
major or minors or at least 2 prior courses in fashion 
 
Trend Forecasting 
FAS 355 F; Dual listed: JWY 355 F; INT 355 F 
Cr: 3; Contact hrs: 45 
In the context of the constant evolution of design-related industries, 
traditional forms of research have proven to be insufficient for 
defining successful business strategies. This course will introduce 
the process and methods used to define short-term and long-term 
forecasts.  The course will also introduce an emerging figure: the 
cool hunter, who studies different areas such as fashion, 
advertising, music, design, cinema and marketing and therefore 
decodes their cultural mechanisms and aesthetic signals. In this 
course students will examine the forecasting framework and the 
cool hunterôs position in the product development process, passing 
through the analysis of trend information and reports, colors and 
material forecasting as well as marketplace dynamics and 
consumer research. 
Prerequisites: basic computer applications (Adobe Illustrator and 
Photoshop) and knowledge of the history of fashion, interior or 
jewelry design 
 
Apparel Quality Assurance 
FAS 395 F  
Cr: 3; Contact hrs: 60 
Members of global society may have similar desires but often 
expectations and needs differ. With the help of spec sheets, 
anthropometrics, product specifications and material testing, the 
student will learn how to measure and guarantee that consumer 
expectations are met. This ability is very important for retailers as 
well as for designers and is highly sought after by companies 
sourcing globally. 
Prerequisites: FAS 195 Textile Science or equivalent 
 
Fashion Employment Seminar 
FAS 415 F  
Cr: 1; Contact hrs: 15 
This course for upper-level fashion students helps them to launch 
themselves in a career in the world of fashion. It equips students 
already trained in some aspect of the fashion business to present 
themselves to fashion companies with a view to acquiring a first full-
time job in the business. Fashion Design and Fashion Marketing 
and Merchandising students will work on their portfolios, create 
resumés and business cards, write cover letters, and prepare 
interviews. 
NOTE: English composition and speech are highly recommended to 
be successful in this course. Students who have elements useful for 
portfolios are encouraged to bring them 
Prerequisites: junior standing and three semesters of fashion 
courses 
 
Brand Management and Promotion 
FAS 425 F; Dual listed: BUS 425 F  
Cr: 3; Contact hrs: 45 
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Companies selling products or services come and go and only few 
survive the economyôs ups and downs. Knowing how to strategically 
position a brand and maintain the company's image are only two of 
the aspects students will learn that are vital to keeping their brand in 
the news. The course will further discuss: private, store and national 
brand labels, core benefit proposition, luxury and global brand 
management, development, and extension, as well as franchising, 
licensing, patents, trademarks and copyright. Although focused on 
fashion the course has applicability to many other product and 
service sectors. 
Prerequisites: basic marketing and basic business, or equivalents 
 
International Trade and Apparel 
FAS 455 F; Dual Listed: BUS 455 F 
Cr: 3 Contact hrs: 45 
Consumption, distribution and production depend on a countryôs 
culture, its economy, and its governmental regulations (regarding 
quotas, tariffs, non-trade barriers, anti-dumping, safety, the 
environment, etc.), among other factors. It is therefore vital for the 
student to understand and be aware of issues, possibilities and 
interdependencies that may arise when going global. Also 
discussed is the importance of the industry in conjunction with 
economic development. 
Prerequisites: FAS 100 Introduction to the Fashion Industry, BUS 
220 Introduction to International Marketing, and BUS 180 Principles 
of Macroeconomics, or equivalents 
 
Entrepreneurship 
FAS 495 F; Dual listed: BUS 495 F  
Cr: 3; Contact hrs: 45 
In this course students plan a virtual company from concept to 
creation. This entails writing a business plan, analyzing market  & 
competition, creating the image, registering a name, selecting a 
location, managing human resources. Although focused on fashion, 
and serving as a capstone course for Fashion Marketing and 
Merchandising students, the course has general applicability. 
Prerequisites: one basic marketing course, one basic business 
course, and one other upper level course in business or fashion 
 
 

FINE ARTS 
 
 
History of Art: from the Renaissance to the 19

th
 Century 

ART 250 F 
Cr: 3; Contact hrs: 45 
This is a survey course focusing on art in Europe from the 
Renaissance period up to the late 19th century. Emphasis is placed 
on painting, sculpture and architecture while presenting the artists, 
their creations and the movements that characterized the different 
art historical periods. The course considers ideas and historical 
events that helped to shape expression in the visual arts in this era. 
Great importance will be given to the interpretation of subjects and 
symbols, to the different techniques and styles used by artists and 
to the role of public and private patrons. Given the context of the 
course, particular attention is devoted to the development of art in 
Italy. 
 
Modernist and Contemporary Art 
ART 300 F 
Cr: 3; Contact hrs: 45 
The course is an exploration of the conceptual and stylistic trends 
governing the art of the 20th century and the very beginning of the 
21st century. Including a survey of both European and American art 
of this period, the course is divided into two main sections: Section 
One (1900-1950) runs from Post-Impressionism to American 
Abstract Expressionism, passing through the main European avant-
gardes of the modern era. Section Two (1950 ï present day) covers 
the crisis of Modernism, Postmodernism in Europe and America, 
including post-Dada movements, Pop Art, Minimalism, Arte Povera, 
Neo-Expressionism in Europe and America, and current global 

trends. Special focus will be given to the dematerialization of the art 
object and the birth of the ñconceptò as the artistic proposal, which 
began in 1970s, but which Marcel Duchamp had in many ways 
anticipated. We will pay attention to philosophical and critical 
discourses of the period in order to better comprehend art 
movements, artists, and their context. A mandatory one-day field 
trip may be included. 
Prerequisites: ART 180 Introduction to Art History or equivalent 
 
Young Italian Artists Today 
ART 310 F; Dual listed: CLT 310 F 
Cr: 3; Contact hrs: 45 
This course examines the latest trends in the arts of contemporary 
Italy through the direct experience of the work of living artists. Has 
globalization abolished the barriers between countries and 
continents? The so-called "globish" (globalized artistic languages) 
has been replacing regional languages, on the one hand leveling 
experiences, on the other allowing more exchange and interaction 
between people of different and distant geographical areas. How 
does the art world respond to this process of globalization? How do 
todayôs artists from Italy, a country with such an important cultural 
heritage, position themselves, maintaining their own individuality 
and regional traits, while at the same time engaging with a global 
panorama that tends to flatten differences? Students in this course 
will analyze the work of important Italian artists today. They will 
have the opportunity to become familiar with the strategies and 
means they adopt: mixed media, video, digital art, as well as the 
more traditional media of painting and sculpture. Part of the course 
will include direct encounters with cutting-edge contemporary artists 
such as Dario Bartolini, Giuseppe Restano, Marina Bolmini and 
Kinkaleri, who will personally illustrate their tensions, aesthetics, 
and production. Meetings will take place either in their studios or in 
class and are organized in order to allow direct engagement with 
these leading figures of the Italian and international art scene. This 
course is particularly suitable for students interested in becoming 
artists and gallery curators as well as those with an interest in the 
history of art. 
Prerequisites: two art history courses 
 
 
Principles of Drawing and Composition 
PDM 130 F  
Cr: 3; Contact hrs: 45 
This course will teach the basic techniques of figure and object 
drawing. The program is designed to introduce the fundamental 
principles and elements of drawing as well as the major techniques 
and media. Each lesson has a specific aim and forms part of a 
progressive build up of skills. Still life, human figure, architecture 
and nature will be investigated as subject matter. Students will be 
introduced to the fundamental principles and elements of drawing 
using charcoal, pencil and various other media. Reference to the 
exceptional works of art in the city of Florence will be investigated 
and analyzed as an integral part of the course. The aim of the 
course is to develop a better understanding and knowledge of 
drawing, and to encourage further studies using the various 
techniques and media in creating drawings. 
 
Foundation Oil Painting 
PDM 140 F  
Cr: 3; Contact hrs: 90 
This course is an introduction to the traditional techniques of oil 
painting for beginning students or students with no previous training 
in Fine Arts. The course deals with the most fundamental principles 
and elements of still-life painting, with an emphasis on the 
perception and build up of form, tone, and color on a two-
dimensional surface. Exercises are introduced to students in highly 
structured lessons, including the theory of color, supplemented by 
practical demonstrations. Reference to the exceptional works of art 
in the city of Florence will be investigated and analyzed as an 
integral part of the course. The aim of the course is for students to 
learn the basic knowledge of oil painting techniques as well as to 
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discover their personal brush stroke, favorite colors, and the ability 
to personalize oneôs composition. 
 
Fundamentals of Art and Design: Color Theory 
PDM 190 F  
Cr: 3; Contact hrs: 45 
This course concerns the analysis and theory of colors. Students 
will study harmony and contrast of colors: pure colors, light and 
dark colors (chiaroscuro), hot and cold colors, complementary 
colors, simultaneous contrast, quality contrast and quantity contrast. 
The course will study the relationship between form and color, and 
how colors relate to space and composition, as well as the 
perception and chromatic balance: the illusion of color. It will also 
analyze the expressive force of colors as an essential element in 
the creative process. Learning to develop an eye for color through 
experience and trial and error; seeing the action of a color and 
feeling the relationships between colors will be achieved through 
practical exercises based on various color theory criteria. 
Investigation of nature, master artistsô works, city life and 
architecture, and works of master artists will help to discover how 
colored light and shadow are perceived through the relationship 
between the ñeye," ñexperienceò and ñcolor theory.ò 
 
Intermediate Analytical Figure and Object Drawing 
PDM 260 F  
Cr: 3; Contact hrs: 45 
This is a course for students wishing to improve the basic 
techniques of human figure drawing. Students will work on figure 
and object drawing emphasizing the structure and anatomy of the 
human body and analyzing the relationship between the individual 
elements in the composition. The figure in space will be thoroughly 
investigated so as to assist the students in translating his/her view 
and perception onto the page. Analyses of various mark-making 
techniques using diverse materials (charcoal, pencils, ink, pastels, 
and mixed media) will be an integral part of this course. Reference 
to the exceptional works of art in the city of Florence will be 
investigated. 
Prerequisites: PDM 130 Principles of Drawing and Composition or 
equivalent 
 
Intermediate Painting 
PDM 270 F  
Cr: 3; Contact hrs: 90 
The course is structured for students who have already attended 
the foundation-level course or have a similar background in 
painting. It takes students into further studies in oil and will 
introduce the technique and methods of acrylic painting. Focus is 
on the nude as well as object painting using a number of different 
approaches to life painting. Some of the most essential techniques 
of oil and acrylic painting are covered to provide students with a 
sound foundation preparing them for more ambitious work. 
Emphasis is on color mixing, handling of brush strokes, glazing and 
scumbling, as well as traditional canvas preparation. Reference to 
the exceptional works of art in the city of Florence will be 
investigated and analyzed as an integral part of the course. The 
goal is to provide students with an understanding of the most 
essential elements in life painting. 
Prerequisites: PDM 140 Foundation Oil Painting or equivalent 
 
Contemporary Painting: Materials and Techniques 
PDM 300 F  
Cr: 3; Contact hrs: 90 
In this studio course students explore and apply a variety of 
techniques employed in contemporary painting in order to better 
understand contemporary art, to realize the close relation dialogue 
between the use of materials and artistic expression, and to deepen 
their visual communication. Projects relate to the works of a range 
of artists. Study of each artistôs technique and use of materials 
leads to active demonstrations and the execution of specific class 
and individual projects involving special materials and choices. 
Students also maintain a sketchbook as a tool for developing the 
creative process and research. The course investigates the use of 

traditional two-dimensional media such as oil and acrylic paints, 
graphite pencils and charcoal sticks, integrated with non-traditional 
materials such as glue, straw, enamel paints, sand, textile scraps, 
stitched-up cloth, metal sheets, varnish, and plaster. A certain 
emphasis is given to non-traditional materials and applications. 
Among the Italian and international artists analyzed in terms of 
materials, conception, perception and artistic movement are: Enrico 
Baj, Alberto Burri, Gianni Dova, Jean Fautrier, Lucio Fontana, 
Nancy Graves, Hans Hoffman, Helen Frankenthaler, Anselm Kiefer, 
Jackson Pollock, Antoni Tapies, Mark Tobey and Cy Twombly.  
Prerequisites: PDM 270 Intermediate Painting or equivalent 
 
Advanced Drawing: Observation and Interpretation 
PDM 340 F  
Cr: 3; Contact hrs: 90 
This course is designed for those students who need to consolidate 
their knowledge and understanding of the main drawing techniques. 
It is designed for students who have a mature understanding and 
practical application of figure and object drawing. All the techniques 
learned and used in the previous courses will be further elaborated 
in order to move on to more ambitious problems in drawing. 
Students will depart from direct observation moving onto more 
personal ideas and concepts focusing on an individual means of 
expression. Projects and highly structured exercised will be given. 
Reference to the exceptional works of art inside and outside the city 
of Florence will be investigated and analyzed as an integral part of 
the course. 
Prerequisites: PDM 260 Intermediate Analytical Figure and Object 
Drawing or equivalent 
 
Advanced Painting: Observation and Interpretation 
PDM 350 F  
Cr: 3; Contact hrs: 90 
The emphasis of this course is to further studentsô knowledge and 
practice of the traditional techniques of oil painting through 
figurative and/or object work, in order to clarify problems and to 
refine and improve the quality of the work, so that accuracy may 
serve personal expression and individual studies may become 
resolved paintings. The course focuses on the subtleties within the 
techniques of oil painting and encourages a more personal 
expression in the work. The goal is to resolve technical problems 
and to introduce more subtle and complex areas of study related to 
a personal idea or concept. Various exercises and projects will be 
set as a way to approach certain problems, such as color, 
composition, brush strokes, glazing, impasto, painting mediums, 
and large format work. Students will be taken through a series of 
given exercises to be first realized in small acrylic paintings called 
ñbozzettiò and then composed into oil paintings. At the end of the 
course, students will work on a personal project in order to prepare 
them for more advanced conceptual work. Reference to the 
exceptional works of art inside and outside the city of Florence will 
be investigated and analyzed as an integral part of the course. 
Prerequisites: PDM 270 Intermediate Painting or equivalent 
 
Advanced Conceptual Drawing 
PDM 390 F  
Cr: 3; Contact hrs: 90 
This course requires a high proficiency in figure and object drawing 
as well as a sound understanding of all the principles and elements 
of drawing. It aims to start to play with the knowledge of drawing 
gained through exercises that deeply explore and question thus far 
concepts and approaches of traditional drawing. It encourages a 
personal approach to the work by allowing for the possibility to 
explore individual concepts in the execution of a project. The aim is 
to work toward greater personal expression and with more complex 
problems in drawing so as to give the work a more mature and 
resolved finish. Reference to the exceptional works of art inside and 
outside the city of Florence will be investigated and analyzed as an 
integral part of the course. 
Prerequisites: PDM 340 Advanced Drawing: Observation and 
Interpretation or equivalent 
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Advanced Conceptual Painting 
PDM 392 F 
Cr: 3; Contact hrs: 90 
This course is designed for students who have had considerable 
experience in painting and who wish to deal with individual projects 
focusing on conceptual and personal issues. Students are taken 
through an initial series of exercises outlining the creative process 
from the conceptual stage through to the formulation of a resolved 
visual expression. Technical work is furthered in relation to the 
requirements of the project. Painting projects may take the form of a 
series of works, of various sizes, using mixed media. Students work 
on a more personal level in a conceptual way in order to find their 
own form and means of expression. The use of the ñmetaphorò is 
thoroughly investigated in order to gain a very personal creative 
expression in the body of work. The perception of the world through 
observation and experience will be translated into a personal visual 
language. Students engage with a high level of color, form, 
composition and surface investigation using and exploring various 
materials and techniques. Encouraging an individual approach to 
the work along with a finer knowledge of the aesthetic construction 
of a painting, each potential artist will be able to communicate 
his/her personal ideas into a more refined and mature body of 
painted works. Exceptional works of art inside and outside the city 
of Florence will be investigated and analyzed as an integral part of 
the course. 
Prerequisites: PDM 350 Advanced Painting or equivalent 
 
Major Project in Fine Arts 
PDM 420 F  
Cr: 3; Contact hrs: 45 
Students will be guided and advised through successive stages of 
an art project of their choice, from conceiving the idea to 
researching and realizing the project, which will form part of the 
year art show.  In small groups and individually students will have 
the advice of lecturers, but the emphasis of this course is upon 
independent learning and the skills associated with it, including the 
capacity to reflect critically on artistic production.  The course is 
broadly divided into two phases: the first phase is focused on 
research and experimentation and the second phase on production 
and exhibition. 
 
Basic Printmaking 
PRI 120 F  
Cr: 3; Contact hrs: 90 
This course is an introduction to the various techniques of black and 
white printmaking, such as etching (hard ground, soft ground, 
aquatint, sugar lift, dry point, pastel, spit bite and mixed media), 
woodcut and linoleum cut. The art and technique of reproducing 
and printing metal plates, wood panels, linoleum and other matrixes 
will be thoroughly investigated and understood. In learning the 
above techniques and methods, constant reference will be made to 
printmaking, not only as a very old process practiced in Italy and in 
the rest of Europe during and after the Renaissance (Mantegna, 
Pollaiolo, Parmigianino, Rembrandt, Goya), but also as a modern 
approach (De Chirico, Carrà, Picasso, Munch, Seurat). 
 
Etching 
PRI 220 F  
Cr: 3; Contact hrs: 90 
The course is a study of the various techniques of color and 
black/white etching, such as intaglio, aquatints, soft ground, super 
aquatint and photo etching. Students will also study the printing 
process: the art and technique of reproducing a metal matrix by 
means of a calcographic press. Emphasis will be put on two-
dimensional pictorial constructions, creative interpretation of the 
figure, still-life compositions, nature and geometric structures. 
Students will also learn about form, value, line and composition. 
Through these processes, students will enhance their personal 
expression as well as focus on all technical and skill-related 
information necessary to begin with the matrix and finish with the art 
print. Various problems will be presented, aimed at promoting 
individual response and creativity. Reference to the exceptional 

works of art inside and outside the city of Florence will be 
investigated and analyzed as an integral part of the course. 
Prerequisites: PRI 120 Basic Printmaking or equivalent 
 
Ceramics 
SCU 130 F  
Cr: 3; Contact hrs: 90 
This course is suitable for students who do not have any experience 
with clay or have only basic knowledge regarding hand building and 
wheel throwing with clay. Students will be instructed in the 
fundamental notions regarding this topic. Special attention will be 
given to the correct and healthy positions for the spine, hands, 
fingers and wrist. Students will receive technical information about 
clay and firing, and at the end of the course, they will be able to 
decorate their objects with slips and glazes. 
 
Introductory Sculpture 
SCU 160 F  
Cr: 3; Contact hrs: 90 
This course is an introduction to figurative work in clay. It covers the 
major techniques required in clay work, such as wedging, joining, 
pinching, coiling and slabbing, as well as the techniques of building 
a figurative sculpture and the use of mark and surface in figurative 
work. Possibilities of various surfaces and finishes will be 
discussed. Students will be guided through exercises through the 
basic forms and anatomy of the body. Work will be both from 
models in the studio as well as from museums and sculptures in 
Florence. No previous experience is required, however it would 
benefit students to have studied the foundations of drawing. 
 
Marble and Stone Sculpture 
SCU 170 F  
Cr: 3; Contact hrs: 90 
This course focuses on sculpture using Carrara marble. The aim is 
to introduce students to the basic technical information required to 
work with hard stone by utilizing sketches or small scale prototypes 
in clay to execute their own marble sculptures. The first part of the 
course will be dedicated to acquiring skill in using the various 
chisels and hammer in the ñroughing out'òstage, through 
demonstration and practice. After gaining basic knowledge of the 
manual tools, students will begin using air tools. A part of the 
course will be dedicated to class discussion, the viewing of ancient 
and contemporary sculpture in stone and a field trip to Carrara 
where Michelangelo selected the marble for some of his most well-
known statues. The last part of the course will be dedicated to 
acquiring refinishing and polishing techniques. No previous 
experience is required; however, it would be of benefit to know the 
foundations of drawing or subtractive sculpture. 

 
 

GRAPHIC DESIGN  
AND VISUAL COMMUNICATION 
 
 
History of Graphics and Illustration 
GRA 150 F  
Cr: 3; Contact hrs: 45 
This course deals with the history of graphic design and illustration 
and how it was interpreted in different cultures from the late 1800s 
to the present. We will investigate the origins of modern graphic 
design developed in Europe, Russia and in the United States and 
how it relates to ancient graphic design created in the Near and Far 
East, Europe and the Americas. The course will present an in-depth 
study of graphics which can mean signs, letters of the alphabet, 
lines of a drawing, colors of a painting, and dots of a photograph. 
They all form images and they all convey an idea. 
 
Graphic Design 
GRA 170 F  
Cr: 3; Contact hrs: 90 
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This course gives students a theoretical and practical introduction to 
graphic design in the era of the digital communication. Students 
follow a program based on practical applications, realized entirely 
with computer graphic techniques. The constant search for the 
harmony of shapes, colors and words goes together with the 
learning of the most modern digital graphic techniques. During the 
course bidimensional vector graphics will be used for the realization 
of all the assigned projects. The fundamental concepts of the 
manipulation of the images are also taught to complete the same 
projects. In consideration of the great importance that advertising 
has in this course, student projects address communication issues, 
exploring the principal media and investigating ways of working with 
different targets. Curiosity and an inclination for research are the 
essential characteristics of students interested in this course. 
Students must be familiar with the computer environment. 
Professional printing skills developed in a commercial printing 
center. 
NOTE: concurrent enrollment in GRA 185 Digital Graphic 
Techniques Fundamentals is recommended. 
 
Digital Graphic Techniques Fundamentals 
GRA 185 F  
Cr: 3; Contact hrs: 90 
This course aims to bring the students into the digital era, teaching 
the basics of computer graphics. Taking individual students needs 
into consideration, this course helps both beginners and advanced 
students to improve their knowledge about the most widespread 
software adopted by professionals in this field. Image optimization 
and manipulation, graphic illustration basics and web design 
principles are covered extensively by this course. Students will work 
on individual practical projects, image make-ups, graphic 
illustrations and web layout design. Professional printing skills 
developed in a commercial printing center. 
 
Foundations of Visual Communication: 
GRA 190 F; Dual listed: COM 175 F 
Cr: 3; Contact hrs: 90 
This course is essential for all students that, either as beginners in 
graphic design or with previous experience in digital graphics, 
desire to learn the secrets of "good design". The aim of the course 
is to assist students in developing intellectual skills and familiarity 
with the rules which underpin the creation of graphic works that 
convey both aesthetic quality and communicative power. The 
course is structured into a series of projects, lectures, analyses and 
drawing exercises which, through the application and study of 
design theories, aim at offering students a methodology for solving 
graphic and visual projects. Topics include: B/W techniques, layouts 
and grids, colours and shape balance, mirror and rotational 
symmetries, repetitive patterns, archetypes and primary shapes, 
fonts and typography, studies of visual languages and cultural 
backgrounds, analysis of styles and artwork, rules to derive families 
of shapes and colors, formats and harmonic proportions such as 
the diagonal of the square, icons, logotypes and trademarks, 
studies of 3D models and packaging. The course places emphasis 
on the learning of graphic design principles and concepts that are 
independent from the tools used for production (digital or manual 
techniques). There is a focus on learning from the great tradition of 
Italian design, and the student is encouraged to make the most of 
the visual and cultural experience offered by the city of Florence.  
NOTE: it is recommended that students who need to learn the 
basics of digital techniques take GRA 185 Digital Graphic 
Techniques Fundamentals concurrently. 
 
Web Design Fundamentals 
GRA 215 F  
Cr: 3; Contact hrs: 45 
This course gives students the knowledge of the essential 
techniques of web design. When starting to study this vast subject, 
students will follow a theoretical program structured by the step-by-
step learning of the fundamental concepts of the world of 
information and communication technology. Students will first 
acquire the fundamentals, then they will use the most advanced 

techniques of digital editing to work on graphic design. The course 
is based on communication, and students will be stimulated to 
realize projects oriented to multimedia communication. Curiosity 
and an inclination for research are the essential characteristics of 
students interested in this course. Students must be familiar with 
the computer environment.  
NOTE: concurrent enrolment in GRA 185 Digital Graphic 
Techniques Fundamentals is recommended. 
 
Publishing Design 
GRA 260 F   
Cr: 3; Contact hrs: 45 
This course guides students to the realization of projects that have 
a real professional purpose. The course is based on the realization 
of the corporate identity of an existing business and on the launch 
of a new commercial product. This course explores all the 
theoretical, practical and technical aspects of the profession of the 
graphic designer, and gives students a detailed knowledge of 
bidimensional vector design. The skills of each student are taken 
into consideration in defining with the teacher the most appropriate 
individual program. This is a course for intermediate/advanced 
students. Curiosity and an inclination for research are the essential 
characteristics of students who are interested in this course. 
Professional printing skills are developed in a commercial printing 
center. 
Prerequisites: GRA 170 Graphic Design, GRA 185 Digital Graphic 
Techniques Fundamentals, or equivalents 
 
Creative Processes in Visual Communication 
GRA 280 F; Dual listed: COM 275 F  
Cr: 3; Contact hrs: 90 
This is an intermediate course in graphic design that places 
emphasis on creativity and on learning the principles of aesthetic 
quality, both peculiar aspects of "Italian Style". Visual perception 
rules, structural grids, harmonic proportions, color contrasts and 
spatial relations of shapes as well as drawings and geometrical 
constructions, are among the subjects treated throughout the 
lessons and developed through projects and exercises. Students 
from all over the world will be offered a unique experience given the 
fact that the instruction offered is deeply rooted in the environment 
in which it takes places. They will be surrounded by artworks and 
they will be taught how to understand and how to interpret them as 
a source of creativity. This course is suitable for students with a 
graphic design background, willing to discover a new approach to 
these studies. It is also appropriate for art students wishing to learn 
more about graphic arts related to communications and advertising. 
Prerequisites: background in visual design 
 
Dynamic Web Design 
GRA 295 F   
Cr: 3; Contact hrs: 45 
Cascading Style Sheets (CSS) have become the real state of the 
art of web design. While standard XML and HTML rely on 
stylesheets for all stylistic presentation, the Web Accessibility 
Initiative makes use of CSS for improving access, and future work 
on HTML and XML will continue to make heavy use of CSS. In this 
course students learn how to design, develop and publish a web 2.0 
dynamic publication. Students develop a preliminary working 
understanding of how to code for the web using CSS and establish 
an awareness of the inconsistencies in rendering CSS between 
browsers. Secondary course goals include increasing students' 
abilities to create effective pages using CSS methods, based on 
php platforms. 
Prerequisites: GRA 215 Web Design Fundamentals, and HTML 
Programming, or equivalent introductory course based on design 
for html 
 
Web Marketing 
GRA 300 F  
Cr: 3; Contact hrs: 45 
This course guides students in the realization of Web marketing 
projects. The rapid development of the web has had a great impact 
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on marketing activities. Internet is nowdays the most powerful 
adertising medium able to reach specific targets. This course 
analyzes all the tools currently used by a web marketing expert. 
Software and technological resources are used in a professional 
way, stimulating research as well as individual and group 
investigation of specific topics. Web marketing is a course for 
anyone with basic know-how of Internet and the Web. On the first 
day of class students will be subjected to an admission test 
including practical exercises. 
Prerequisites: basic knowledge of Internet and Web browsing 
 

Workshop In Creative Advertising 
GRA 305 F   
Cr: 3; Contact hrs: 45 
Why can one advertisement seem so ñcoolò and another one look 
so uninspiring? Is it simply a matter of personal talent or are those 
working in the advertising industry following a set of rules? Do you 
think you can do it better? Advertising is not a simple or random 
combination of images. The task of advertising is to build a positive 
perception of the product in the consumer's mind. Every 
commercial, every magazine ad, every TV promotion is designed to 
deliver an advertising message to a particular audience. In 
marketing and advertising science this audience is called the ñtarget 
audienceò. This course gives students the possibility to express 
their own creativity within the boundary of the rules and limitations 
in an advertising project. Students will be required to realize 
different advertisements on given themes, following strictly the 
briefing that they will receive. Exercises will be undertaken using 
computer graphics. The idea is to simulate as far as possible the 
conditions of work of a real advertising agency. This is a course for 
intermediate students. 
Prerequisites: GRA 260 Publishing Design and COM 180 
Introduction to Mass Communication, or equivalents 
 
Graphic Design Project Development  
GRA 310 F  
Cr: 3; Contact hrs: 90 
This course is specifically designed for all those students who, 
having had previous experience in graphic design, desire to create 
a well presented portfolio of projects, highly refined and developed 
through an approach that places emphasis on aesthetic and 
functional quality. The first part of the semester will cover all 
aspects of the most important areas of graphic design printed works 
such as: corporate identities, typography, icons, wrapping papers, 
packaging, logos, color palettes, photo and illustration 
management, fonts and creative book making. The second part will 
concentrate on the selection, definition and refinement of projects 
that will be presented in a nicely and effectively structured portfolio 
to be printed and either bent or packed. This class best meets the 
requirements of those students who are willing to expand their 
experience in graphic design through an approach that is deeply 
rooted in Italian culture and the Florentine environment. Students 
with a strong background in graphic design will improve their work 
by obtaining insights into the culture of aesthetic quality and 
different ways of looking at projects. 
Prerequisites: a strong knowledge of graphic design principles and 
concepts as well as good proficiency in digital graphics 
 
Professional Blog Design 
GRA 315 F   
Cr: 3; Contact hrs: 45 
The term "web authoring" expresses the concept of ñprogramming, 
by non-programmersò. All the practical and functional aspects of 
interactive multimedia communication are analyzed using a large 
theoretical and informative base. Students will become familiar with 
this large subject in order to be able to operate strategic, rational 
and creative choices in the field of web publishing. The teacher will 
stimulate the students towards group collaboration for the 
realization of a practical project that is a collective blog. The most 
popular software and technologies for the web will be analyzed in 
depth, and discussed and employed for the realization of the goals 
of the course. This is a course for intermediate students. Curiosity 
and an inclination for research are the essential requirements for 
students enrolling in this course. 
Prerequisites: GRA 185 Digital Graphic Techniques Fundamentals 
or equivalent 
 
Web Animation 
GRA 320 F   
Cr: 3; Contact hrs: 45 
This course is geared toward the realization of digital animation for 
the web. The program is mainly based on the use of the most 
popular techniques in this field. Students learn to use the best and 
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most appropriate software on a methodological, theoretical and 
practical basis. They realize their own ideas applying techniques 
learned through the intense use of software for graphic animation 
and languages used for programming interactive applications. This 
is a course for intermediate/advanced students. 
Prerequisites: GRA 170 Graphic Design, GRA 215 Web Design 
Fundamentals, or equivalents 
 
Character Design 
GRA 325 F   
Cr: 3; Contact hrs: 45 
Building on a basis of anatomy, perspective and visual 
communication principles, the course guides students toward the 
acquisition of confidence in the creation of artistic subjects in the 
digital era. The main goal of the course consists in the creation of a 
set of characters delivered as vector graphic elements, ready to be 
implemented as comic-style and digitally animated cartoons. The 
course covers all steps of the creative process, from initial hand-
drawn sketches of the subjects to the creation of an illustrated 
storyboard to digital realization as cartoons and comic subjects. As 
this course is taught at an intermediate/near-advanced level, 
students must be familiar with both hand- and digital-drawing 
techniques. 
Prerequisites: GRA 260 Publishing Design or equivalent 
 
Rendering Essentials 
GRA 330 F  
Cr: 3; Contact hrs: 90 
The goal of this course is to give students the fundamental bases to 
integrate 2-D design environments with virtual rendering 
techniques. The theoretical and practical aspects of the subjects 
are analyzed to provide students with a solid base of knowledge 
that they will use to solve practical applications during the course. 
The course is based on the development and integration of 2D 
projects into the third dimension. Particular emphasis is given to the 
rendering of three-dimensional projects for professional purposes, 
for instance, projects of mass products, virtual spaces, graphic 
symbols and packaging. At the end of the course, students will have 
an essential background for facing the demanding requirements of 
3D. Practical projects will be realized in order to provide students 
with a professional approach to various problems. This is a course 
for intermediate/advanced students. 
Prerequisites: GRA 260 Publishing Design or equivalent 
 
Commercial Print and Graphic Store Management 
GRA 360 F 
Cr: 3; Contact hrs: 120 
This course gives participants an extraordinary opportunity for 
hands-on activity in the Graphic Design field. Through the 120 
hours of internship in the Tetriz Lab (the Lorenzo deô Medici printing 
center) students learn everything about professional print services 
such as the design and printing of brochures, leaflets, booklets, 
posters, top-quality images, textiles, t-shirts, etc. Students who 
participate in this course become part of the printing center staff, 
which provides fundamental services to the entire institute 
community. Students acquire professional experience in 
establishing and maintaining business relationships, store 
administration and promotion, and problem solving. 
NOTE: Placement opportunities are limited; candidates must submit 
CV and portfolio.  
Prerequisites: at least 2 semesters in Graphic Design 
 
Motion Graphic Techniques 
GRA 370 F  
Cr: 3; Contact hrs: 90 
This course is a guide to the professional aspects of multimedia 
advertising. Through the employment of the most appropriate 
technological resources, the student learns all the essential 
elements for the realization of digital video productions. This course 
emphasizes creativity as well as personal and collective research. 
Students acquire solid theoretical bases and advanced use of 

software to become editors of advertising promotionals, video clips 
and motion trails. This is a course for advanced students. 
Prerequisites: COM 180 Introduction to Mass Communication and 
GRA 260 Publishing Design or equivalents 
 
Advanced Imaging 
GRA 380 F  
Cr: 3; Contact hrs: 45 
The image is the core of the creative process for advertising. The 
analysis, the choice and the manipulation of images are essential 
activities to create the advertising message. This course guides the 
student through the logical and practical processes for the 
transformation of the image into advertising formats. Students 
analyze a variety of examples to study how to develop the image. 
Through semiotics and the most modern persuasive techniques, 
students learn how to stimulate in consumers the desire for 
products and services. The program focuses on the functional 
aspects of the image. The most advanced technological resources 
help students to manipulate images according to the goals of 
different projects. By the end of the course students will have 
acquired a professional ability to act as image editor in the 
advertising field. This is a course for advanced students. 
Professional printing skills are developed in a commercial printing 
center. 
Prerequisites: GRA 305 Workshop in Creative Advertising, or 
equivalents 
 
Mobile Web Design 
GRA 392 F  
Cr: 3; Contact hrs: 45 
This course guides students in the realization of projects to be 
published on the so-called Mobile Web. The rapid increase of 
mobile devices must be taken into consideration by anyone 
involved in the web field. The social, but also financial procedures 
that can be carried out by mobile devices are becoming more and 
more important. This course analyzes the graphical techniques 
useful to build up a mobile website. Some software and 
technological resources to test and improve the mobile project are 
considered. This is a course for intermediate/advanced students. 
NOTE: on the first day of class students will be subjected to a level 
test. 
Prerequisite: GRA 315 Professional Blog Design or equivalent 
 
Graphic Design for Advertising 
GRA 400 F  
Cr: 3; Contact hrs: 45 
Branding, naming, lettering, copywriting and imaging; these 
concepts and their techniques - the basis of the advertising - will 
become familiar to students enrolled in this course. Starting by 
understanding the fundamentals of art direction and copywriting, 
students will learn how to analyze the characteristics of a brand, a 
product, or a cultural event and how to extract the key-points on 
which they will build an effective advertising campaign. An 
introduction oriented toward marketing will guide students in the 
analytic process by which they will be able to identify the 
appropriate target for their campaign. The course is based on the 
creation of graphic illustrations, logotypes and trademarks, on the 
manipulation of images and the basics of typography and lettering. 
As essential tools in modern advertising productions, students will 
learn how to use computer hardware and software and digital 
devices such as printers, scanners, digital cameras and the basis of 
global communication via the Internet. This is a course for 
advanced students. 
Prerequisites: GRA 260 Publishing Design, or equivalent 
 
Computer 3D Animation 
GRA 405 F; Dual listed: INT 375 F  
Cr: 3; Contact hrs: 90 
The aim of the course is to introduce students who already have a 
basic knowledge of static rendering to the next level of computer 
graphics: animation. Students learn to create animations of their 
projects in order to achieve a more striking impact in their 
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presentations. Typical subjects treated include: to represent flying 
and walking through 3D architectural spaces;  to design objects that 
will be assembled using animation techniques;  to control light 
changes during the day in interior design projects with time lapse 
animation; to propose different solutions/assets for open space 
offices that change dynamically; to animate logos. After having 
learned the basic techniques of animation students will continue to 
the editing process, to scripting, and to how to distribute and make 
visible their animated presentations in different media, from DVD to 
internet and mobile devices. 
Prerequisites: GRA 185 Digital Graphic Techniques Fundamentals 
or equivalent, and a 3D modeling course. 
 
Fundamentals of Art and Design: Color Theory 
PDM 190 F  
Cr: 3; Contact hrs: 45 
This course concerns the analysis and theory of colors. Students 
will study harmony and contrast of colors: pure colors, light and 
dark colors (chiaroscuro), hot and cold colors, complementary 
colors, simultaneous contrast, quality contrast and quantity contrast. 
The course will study the relationship between form and color, and 
how colors relate to space and composition, as well as the 
perception and chromatic balance: the illusion of color. It will also 
analyze the expressive force of colors as an essential element in 
the creative process. Learning to develop an eye for color through 
experience and trial and error; seeing the action of a color and 
feeling the relationships between colors will be achieved through 
practical exercises based on various color theory criteria. 
Investigation of nature, master artistsô works, city life and 
architecture, and works of master artists will help to discover how 
colored light and shadow are perceived through the relationship 
between the ñeye," ñexperienceò and ñcolor theory.ò 
 
 

INTERIOR DESIGN 
 
 
Digital Graphic Techniques Fundamentals 
GRA 185 F  
Cr: 3; Contact hrs: 90 
This course aims to bring the students into the digital era, teaching 
the basics of computer graphics. Taking individual studentsô needs 
into consideration, this course helps both beginners and advanced 
students to improve their knowledge about the most widespread 
software adopted by professionals in this field. Image optimization 
and manipulation, graphic illustration basics and web design 
principles are covered extensively by this course. Students will work 
on individual practical projects, image make-ups, graphic 
illustrations and web layout design. Professional printing skills are 
developed in a commercial printing center. 
 
Introduction to Interior Design 
INT 160 F  
Cr: 3; Contact hrs: 90 
The course is an overview of the interior design profession. It 
introduces the student to the fundamental concepts of design, basic 
space planning and furnishing. Starting from the survey of an 
existing space, the student learns how to present it through 
drawings. From a simple room like a kitchen or a bathroom and 
ending with a small residential apartment, the student will face all 
the problems concerning designing; from drawing representation 
and the scale system, to the choice of materials and colors. 
Exercises and projects will be started in class under the supervision 
of the instructor and then continued and finished individually. 
 
Principles of Interior and Product Design 
INT 170 F  
Cr: 3; Contact hrs: 45 
Paolo Fossati, an Italian expert of industrial design, stated: "Design 
means to create a strict connection between ideation and 
production". Giovanni Klaus Koenig claimed that "design is like a 

bat; half bird and half mouse". Starting from these two statements 
(one strictly formal, the other perceptive and witty) the aim of this 
course is to understand the term "industrial design" but chiefly the 
phenomena which modern human beings experience daily, if 
unconsciously. The design of objects destined to be manufactured 
by industries should have an essential quality of art. Although ñartò 
is difficult to define, students learn that the designer's work applies 
not only to the study of techniques, types of materials, assembly 
and problems concerning serial production and so on, but also, and 
most importantly, to their formal and artistic values. The course 
deals with the subject of design in a broad perspective which 
includes product design, industrial design and interior design. The 
aesthetic, cultural, philosophical and technical elements of the 
subject will be redefined through lectures and exercises. The 
teaching method is interactive and lessons involve slide lectures, 
readings, field trips to stores, exercises in basic design and 
discussions. Some classes focus on the history of design, Italian 
production and semiotics.  
Prerequisites: knowledge of the basic rules of drawing and 
sketching 
 
Perspective Drawing and Rendering 
INT 180 F  
Cr: 3; Contact hrs: 90 
This course aims to give students the ability to render and represent 
an interior space and a product design object. Students will learn 
drawing techniques and their professional applications, without the 
use of the computer, both freehand and with the aid of technical 
tools. The elements will be rendered in detail, including finishes, 
fabrics, furniture and accessories of many different materials (wood, 
plastic, stones etc.), using rendering tools such as Promarker or 
other professional markers, chalks and watercolors. Issues of 
presentation and different methods of representation, including 
sketching, and technical 2D and 3D drawing, will be covered. 
 
CAD for Interior Design I 
INT 190 F  
Cr: 3; Contact hrs: 90 
This course introduces students to the use of the computer for 
interior design, as a drawing tool and an important management 
tool in the process of developing a project. The course also 
introduces students to the use of computer aided drawings for 
interior design. Computer graphics concepts and theory are 
presented through lectures and hands-on experience. Topics 
include bitmap versus vector graphics, color theory and 
management, graphics file formats, and 2D applications as they 
relate to design disciplines. The concepts and techniques of 
creating, viewing, and manipulating technical drawings will be 
examined. Through the generation of plans, sections and elevation, 
students develop an in-depth understanding of the design process 
as a collaboration of different matters. 
 
Design Materials 
INT 240 F  
Cr: 3; Contact hrs: 90 
The course focuses on different aspects of materials for design, 
providing students with an understanding of materials and methods 
of interior constructions. Through the use of slides we will analyze 
the links between the emergence of a new design style and the use 
of an innovative material, from the Industrial Revolution to the 
present. The course will provide information about the materials 
existing in the design and building industry and craftsmanship, but it 
will also stimulate the student's curiosity and creativity in searching 
new materials (maybe already in use in other fields of technology or 
brand new materials). The course will analyze the main 
characteristics, mechanical properties, durability and workability of a 
range of materials including: stone, wood, fabric, paint, plaster, 
ceramic, plastic, rubber, resin, metal, glass, composite materials, 
carbon fiber, Teflon coated fiberglass, Kevlar, fiber optic fabrics, 
acid or laser cutting, ecological and reused materials. Particular 
attention is devoted to the study of finishing and surfaces, the 
choice of colors, according to the final image of the work to design. 
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The course provides the students with the tools for analyzing the 
properties and requirements of interior spaces or objects and 
choosing appropriate materials according to functional and 
aesthetic needs, sustainable and ecological requirements, and the 
image they want to communicate. Students learn to explore 
different spaces or objects and how they relate to the functional and 
aesthetic requirements of a specific project, through the choice of 
appropriate materials. 
Prerequisites: INT 160 Introduction to Interior Design or equivalent 
and the use of software for 2D drawing 
 
Interior Design 
INT 250 F  
Cr: 3; Contact hrs: 90 
Starting from the survey of an existing place and learning how to 
present it through drawings (plants, sections, elevations), the 
student will deal with the solution of a given project in its entirety 
from marketing through the identification of targets to the solution of 
technical problems and layout. The project will consider the 
functional and the aesthetic aspects, trying to formulate a good 
solution and present it in the appropriate way. The project process 
starts with the visit or explanation of the area. In class the students 
will examine and discuss some examples of finished projects and 
focus on the main elements and aspects of the project theme. The 
project will be composed of a general layout and inspiration board, 
plans, elevations, sections, perspective drawings and sketches. 
Each project will be presented in class during the exam day; all the 
presentations will be colored and integrated with images, photos, 
materials. 
Prerequisites: INT 160 Introduction to Interior Design or equivalent 
 
Product Design 
INT 270 F   
Cr: 3; Contact hrs: 90 
The course aims to introduce students into the world of product 
design, giving them the instruments to develop a project, evaluate 
this process, and express their own creativity. Students are 
introduced to essential information (such as design definitions), the 
most important phenomena that have characterized the history of 
design, and the works of some of the most famous Italian and 
international designers. Students are also taught about the 
technologies and the materials, both traditional and modern, that 
are used to realize industrial products. The transformation of 
selected products over time, from their first production to later 
states, is also examined. A theme is assigned and developed 
individually with the instructorôs help. Students learn how to 
communicate their ideas in different forms and media appropriate 
for each design phase: from sketches (to fix the initial idea), to 
technical drawings (the most important), collages, 3D renderings, 
real models, and PowerPoint presentations.  
NOTE: It is highly recommended that students be equipped with a 
personal laptop for design projects. 
Prerequisites: INT 250 Interior Design or equivalent. The use of 
computer drawing programs at an advanced level is required 
 
CAD for Interior Design II 
INT 290 F  
Cr: 3; Contact hrs: 90 
The course objective is to give a basic knowledge of three-
dimensional drawing and solid modeling. This course provides 
students with the basic tools for studying and presenting design 
concepts in three-dimensional form, and exploring the methods and 
materials of model construction. Topics include solid generation and 
composition, 3D orthographic views, perspectives, shading and 
rendering, management of lights and materials. The goal of this 
course is the use of solid modeling techniques not only as a 
representational method, but also to control and verify the creative 
process, giving the students the basics for analyzing and visualizing 
the interior space. Particular attention will be given to different ways 
of representing items in order to emphasize the individuality of each 
project. 
Prerequisites: INT 190 CAD for Interior Design I or equivalent 

 
History of Modern Interior Design and Architecture 
INT 295 F; Dual listed: ARC 285 F  
Cr: 3; Contact hrs: 45 
The aim of the course is to give the students the instruments and 
methodology to understand and recognize interior design styles. 
During the lessons the students will become familiar with the work 
of the outstanding masters that often applied their talent to the small 
scale (object or interior design) as well as to the large one 
(architecture) from the mid 19th century to the present day. 
Because interior design is so strongly related to object design and 
architecture, the course analyses the history of these three fields as 
a whole, from the industrial revolution to the present time, by 
studying the influence of society, art, economy, political events and 
scientific and technological discoveries. The course provides 
students with the tools for understanding new and innovative 
elements that a new trend introduces and for keeping updated with 
the latest news in this ever-changing field. 
 
Retail Design 
INT 300 F   
Cr: 3; Contact hrs: 90 
This course is structured to help students develop awareness of the 
importance of graphic arts in design and execution of presentations 
and promotions for consumer merchandise. This course is intended 
to teach the students the different aspects of the professional 
approach to the design of shops and showrooms. Students will 
learn to design complete layouts and how to represent them 
through technical drawings. During the semester different projects 
about retail shops will be developed. Students will carry out 
personal research on existing projects similar to the one they have 
to design in class in order to explore retail design and to develop 
personal sensitivity in creating project atmosphere. In projects 
students must consider functional and aesthetic aspects, trying to 
formulate a good solution and present it in appropriate way. 
NOTE: Students are highly recommended to be equipped with 
personal laptops for design projects 
Prerequisites: INT 250 Interior Design or equivalent, and the use 
of computer drawing rendering programs at an advanced level 
 
Lighting Design 
INT 330 F  
Cr: 3; Contact hrs: 90 
The course is an introduction to the world of light. It provides a 
compendium of information on illuminating design practice. The 
range of subjects covered is extensive. Methods of lighting design 
in this course include a section on lighting hardware (lamps and 
luminaries) and a part dedicated to practical experience through 
real lighting projects. The course will start with a quick theoretical 
overview of the different light sources, analyzing all types of new 
lamps currently on the market. Information about lighting objectives, 
visual comfort and pleasantness, color rendering, decorative, 
architectural and mood lighting, lighting control and application 
fields (offices, shops, exhibiting spaces) will be provided. 
NOTE: It is highly recommended that students should be equipped 
with a personal laptop for design projects. 
Prerequisites: INT 270 Product Design or equivalent, and the use 
of computer drawing programs at an advanced level 
 
Computer Rendering for Interior Design 
INT 350 F  
Cr: 3; Contact hrs: 90 
In this class students will be taught how to create a digital image 
from a 3D model by means of a software program. Digital images 
are produced using a variety of computer technologies. Modeling, 
color theory, surface rendering, and light control are emphasized in 
relation to technical illustration, hardware characteristics, and 
software capabilities. 
Prerequisites: INT 290 CAD for Interior design II or equivalent 
 
Web Portfolio Presentation 
INT 360 F  
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Cr: 3; Contact hrs: 90 
By attending this course, students will learn to choose the best 
solution and the most appropriate media to show their projects in 
the digital era. Students will be assisted and supervised in the 
preparation of their portfolios using design and computer drafting 
programs. They are taught to generate hard copies of their work. All 
projects are developed taking each student's individual needs and 
interests into consideration. The course takes students through the 
creative process, from the objective definition to the final 
comparison between the starting goals and the finished work. 
Students are requested to attend the lessons and to take an active 
role in the creative process, sharing their experiences with the 
others. An extensive overview of web design concepts, including 
usability, accessibility, information design, and graphic design in the 
context of the web will be made, and common problems in web 
design and image formats will be highlighted to plan a good website 
project.  
Prerequisites: knowledge of Adobe Photoshop 
 
Sustainable Design 
INT 365 F   
Cr: 3; Contact hrs: 60 
In a time of population growth, dwindling resources, climate change, 
pollution, economic uncertainty, and mass throwaway consumption, 
sustainability means survival. Sustainable Design is the art of 
designing for urban planning, mobility, architecture, interior spaces 
and objects so as to comply with the principles of economic, social 
and ecological sustainability. While all three principles are closely 
related, this course emphasizes ecology. The sustainable designer, 
increasingly in demand, makes responsible decisions in full 
consciousness of the long-term environmental impact of every 
aspect of the project, construction and maintenance.  The course 
cultivates this holistic design attitude. On the one hand, it explores a 
range of issues and possible solutions to them.  Students consider 
design in relation to renewable energy sources like sun, wind, 
biomass and geothermal power, as well as to energy reduction and 
efficiency.  They examine recycling, re-use and reduction of 
materials in both construction and packaging.  On the other hand, 
students develop a feasible project which meets rapidly evolving 
sustainability requirements while respecting creative and functional 
needs, making real-world choices. 
NOTE: It is highly recommended that students be equipped with a 
personal laptop for design projects. 
Prerequisites: interior design background 
 
Concepts and Strategies for Design 
INT 370 F  
Cr: 3; Contact hrs: 90 
This course provides the student with a comprehensive view of the 
role of design and of the designer in the development of a retail 
program, focusing in particular on the strategic use of space as a 
medium for communication and on the theoretical frameworks that 
underpin the design. Since design is a multi-disciplinary activity, this 
course is directed to a variety of students. Through a series of 
lectures, workshops, site visits, guest speakers, case studies and 
assignments students will explore issues and concerns that are 
involved in the strategies, conceptual structures and understanding 
of how design may serve retail programs, from product to interiors. 
They will apply design to current multi-channel retail strategies in 
both bricks-and-mortar and web-based firms. Topics may include: 
development of a retail space format, target analysis, site selection, 
and corporate image management. Course assignments are 
designed to enable students to improve presentation skills and the 
ability to communicate design concepts in a clear and 
straightforward way. 
NOTE: It is highly recommended that students be equipped with a 
personal laptop for design projects. 
Prerequisites: interior design background and proficiency in 
computer drawing programs 
 
Furniture Design 
INT 380 F   

Cr: 3; Contact hrs: 90 
The course aims to provide students with a basic understanding of 
the theories and techniques in furniture design. The lessons 
examine the various design processes and procedures, while also 
considering space and functional analysis of design. For the most 
part, the class will be a workshop for design projects. The course 
will also consider the importance of targets and visual 
communication signs. Students will carry out personal research on 
pieces of furniture, materials and designers in order to explore 
furniture design and to develop a personal style. 
NOTE: Students are highly recommended to be equipped with 
personal laptops for design projects. 
Prerequisites: INT 270 Product Design or equivalent, and INT 350 
Computer Rendering for Interior Design or the use of computer 
drawing programs at an advanced level 
 
Exhibit Design 
INT 390 F  
Cr: 3; Contact hrs: 90 
This course is based on an architectural approach to the project of 
exhibit areas. The project research is developed first in the field of 
temporary commercial fairs and students learn how to control space 
both from the functional and the aesthetic point of view and then in 
the field of temporary exhibitions in a museum, dealing with the 
difficulty of organization and presentation. During the course, 
students examine different basic themes and are introduced to real 
professional applications. The proposed projects are developed 
emphasizing conceptual and design research and solution to the 
functional and distribution problems. 
NOTE: It is highly recommended that students should be equipped 
with a personal laptop for design projects. 
Prerequisites: INT 250 Interior Design or equivalent and INT 350 
Computer Rendering for Interior Design or the use of computer 
drawing programs at an advanced level 
 
Working Group Project in Interior Design 
INT 400 F  
Cr: 3; Contact hrs: 45 
In this course students will work together under the supervision of 
the professor to realize a professional group project. 
NOTE: It is highly recommended that students should be equipped 
with a personal laptop for design projects. 
Prerequisites: minimum three semesters in interior design 
 
 

JEWELRY ART AND DESIGN 
 
 
History of Jewels and their Symbolism 
JWY 150 F  
Cr: 3; Contact hrs: 45 
The course will cover the complete history of jewelry from the 
simple primitive shell beads to the Renaissance period and the 
splendor of Art Nouveau, concluding with the developments of the 
modern jewelry masters. Through stylistic changes and different 
fashions, jewels offer a great opportunity to learn more about the 
history of taste during Antiquity, the Middle Ages, and the 
Renaissance plus works of artists during the 19th and 20th 
centuries. We will analyze and examine pieces of jewelry and their 
symbolism in conjunction with paintings, architecture, and 
decorative artworks. Part of the course is dedicated to famous 
personalities in history who wore jewelry as symbolic items of 
power, and to the great jewelry designers from Benvenuto Cellini to 
Tiffany. This course also aims to give students an in-depth 
knowledge of artistic techniques, methods of documentation and a 
technical vocabulary. Use of slides and visits to museums, 
exhibitions and workshops in Florence will be integral parts of the 
course. 
 
Jewelry Design I: Drawing and Rendering Techniques 
JWY 155 F   
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Cr: 3; Contact hrs: 90 
Students are introduced to the creative design of jewels. They start 
by learning first the main drawing techniques, such as orthographic 
projections and 3D sketches, and second the rendering techniques 
using watercolors, gouache, markers and pastels. Study resources 
include projects by professional designers, publications, and 
selected museums and exhibitions. Techniques are explained, 
practiced and then applied in projects, so that students develop 
personal creativity while they build essential representational skills.  
 
Wax Carving and Casting Techniques 
JWY 170 F  
Cr: 3; Contact hrs: 90 
Some casting techniques will be studied in depth, such as lost wax 
casting process, cuttlebone casting and sand casting. The course 
will include the creation of a mold in cuttlebone, an in-depth study of 
wax working and carving methods, and the duplication of a master 
model with a re-usable flexible 'rubber mold'. This course focuses 
on getting students acquainted with the hard wax carving method 
and the soft wax working techniques. Emphasis will be placed on 
preparing a design and a model for production. The course has 
been structured with the objective of giving students the skills to 
make jewels in silver using the different casting techniques. 
Prerequisites: basic skills in jewelry making (soldering and 
polishing) or concurrent enrolment in JWY 180 Jewelry Making I 
 
Jewelry Making I 
JWY 180 F  
Cr: 3; Contact hrs: 90 
This course is meant to give students a first approach to jewelry 
making. The main equipment and tools used (machinery, pliers, 
files, and saw), together with safety regulations will be explained. 
Students will work at the silversmith's bench, learning the basic 
techniques for creating simple pieces of jewelry with design 
transfer, sawing, filing, soldering, polishing, and simple settings for 
cabochon stones. The course will also introduce the lost wax 
casting methods and wax carving. The aim of the projects is to 
develop manual and creative ability. 
 
The Professional Jewelry Designer 
JWY 195 F   
Cr: 3; Contact hrs: 60 
The course prepares students for the role of the professional 
jewelry designer. In order to design and market a jewel accessory 
successfully, students require interdisciplinary knowledge, ranging 
from semiotics (the study of signs) to methods for the sale of the 
jewel itself. The course starts with a full definition of the jewel 
(history, forecasting, concept definition and design), and the 
identification of which shapes, techniques and carats established by 
different goldsmith traditions can meet the needs of various 
markets. Students analyze closely the characteristics and process 
of developing a valid and successful jewelry design. The world of 
jewelry forms part of the fashion system. Therefore students 
consider issues of marketing and consumption, learning ways to 
acquire market knowledge, especially in relation to major national 
and international trade exhibitions, competitions and events. 
Students also study the various stages of industrial design and the 
use of semi-finished components, defining the relationship between 
the jewelry designer and the product manager. The course explores 
career patterns, strategies and opportunities for jewelry designers. 
 
Jewelry Design II 
JWY 235 F  
Cr: 3; Contact hrs: 90 
This course is meant for students who already have a basic 
knowledge of jewelry design and its manual rendering techniques. 
Students will learn axonometric representation, 3D sketches, and 
will be introduced to the use of the 3D program, Rhino. During the 
course, students will learn how to develop a piece of jewelryôs 
volume, starting from sketches, passing through a geometrical 
drawing to computer aided design. They will also learn how to 
render their jewels with Rhino, applying materials, textures and 

lights. The ultimate aim is to provide the students with the technical 
and practical skills needed to express their own creative style. 
Prerequisites: JWY 155 Jewelry Design I: Drawing and Rendering 
Techniques or equivalent 
 
Jewelry Making II 
JWY 255 F  
Cr: 3; Contact hrs: 90 
This course aims to increase the manual and creative abilities of 
students through the in-depth study of several production 
techniques at the goldsmith's bench, with particular attention to 
sawing and piercing, soldering, and the construction of a hinge. 
Some surface production techniques will be examined. A detailed 
study of the soldering techniques and assemblage methods will be 
carried out together with the projects that will be assigned during 
the course. In addition, some setting techniques for faceted stones 
will be introduced. 
Prerequisites: JWY 180 Jewelry Making I or equivalent 
 
Relief Works in Metal 
JWY 260 F   
Cr: 3; Contact hrs: 90 
This class will enable students to work metal using chasing and 
repousse techniques, and to forge metal into precious shapes and 
objects. The chiseller is a craftsman who, using various tools, 
shapes metal in order to give it mass and volume. This course has 
been structured to give students a great amount of practical skills in 
this craft in a short period of time. The students will learn to use 
their skills, their creativity, their tools, and basic design theory in 
order to plan and construct their own piece of metal art. At the end 
of the course, students will have acquired a new way to implement 
their artistic vision. 
Prerequisites: JWY 180 Jewelry Making I or equivalent 
 
Gemology 
JWY 280 F  
Cr: 3; Contact hrs: 90 
An intermediate-level course dealing with diamond certification, 
pearl grading and coloured stones identification. A general analysis 
procedure will be outlined and then applied to all gemstones 
grouped according to color. The direct observation of numerous real 
specimens, the use of gemological instruments, the analysis of 
several different certificates, the use of simulations, and the 
examination of current prices will enable the student to learn the 
different factors that influence the value of a gem. 
Alternative Materials in Contemporary Jewelry 
JWY 290 F   
Cr: 3; Contact hrs: 45 
This is an intermediate-level jewelry course, created for students 
who already have a basic background in jewelry making. The 
course introduces students to alternative media used in the 
realization of jewelry, exploring techniques and special methods to 
make jewels using unusual materials such as stainless steel, wood, 
paper and others. Special attention will be given to creativity and 
design approaches. The course covers the design approaches and 
special methods used in the manufacture of jewelry from common 
and industrial materials. Students design and produce prototypes 
for a small collection. 
Prerequisites: JWY 255 Jewelry Making II or equivalent 
 
Collection Design for Jewelry 
JWY 315 F 
Cr: 3; Contact hrs: 90 
This is an upper intermediate level course for students who already 
have experience in jewelry design and in the use of Rhino. The aim 
of the course is for students to acquire confidence and skill in 
planning methodology through a process that includes the analysis 
of different inspirational sources for the project idea, the 
organization of the planning area where the designer can operate, 
and finally the planning of a collection. Students work with jewelry-
specific professional level software. Increased accuracy of details 
and technical knowledge allow students to produce more advanced 
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projects that will enrich their portfolios. Moreover, increased 
computer and graphic ability is developed and finally expressed in 
the project presentation. 
Prerequisites: JWY 235 Jewelry Design II or equivalent 
 
Jewelry Lab and Technology I 
JWY 335 F  
Cr: 3; Contact hrs: 90 
This is an advanced course that covers in depth the working 
techniques used to assemble jewels composed by several 
elements, such as forming, sawing, piercing, and soldering. Various 
methods of surface treatment and polishing techniques will be 
applied during the course: metal or stone inlay, reticulation, 
mokume and various finishing. Additional setting techniques and 
closing systems (clasps, box catches) will also be developed. 
Students' creativity will be encouraged. 
Prerequisites: JWY 255 Jewelry Making II or equivalent 
 
Stone Setting 
JWY 350 F  
Cr: 3; Contact hrs: 90 
This course will introduce the student to the basic methods used in 
the setting of both cabochon and faceted cut stones. The 
preparation of the various tools and their care will also be 
demonstrated. The principles of bezel, claw and grain setting will be 
explored, along with the various settings for round, oval, square and 
navette-shaped stones. These methods and principles will be 
shown through both demonstration and active practical exercises by 
the student. 
Prerequisites: JWY 255 Jewelry Making II or equivalent 
 
Trend Forecasting 
JWY 355 F; Dual listed: FAS 355 F; INT 355 F 
Cr: 3; Contact hrs: 45 
In the context of the constant evolution of design-related industries, 
traditional forms of research have proven to be insufficient for 
defining successful business strategies. This course will introduce 
the process and methods used to define short-term and long-term 
forecasts.  The course will also introduce an emerging figure: the 
cool hunter, who studies different areas such as fashion, 
advertising, music, design, cinema and marketing and therefore 
decodes their cultural mechanisms and aesthetic signals. In this 
course students will examine the forecasting framework and the 
cool hunterôs position in the product development process, passing 
through the analysis of trend information and reports, colors and 
material forecasting as well as marketplace dynamics and 
consumer research. 
Prerequisites: basic computer applications (Adobe Illustrator and 
Photoshop) and knowledge of the history of fashion, interior or 
jewelry design 
 
Advanced Workshop in Jewelry 
JWY 360 F  
Cr: 3; Contact hrs: 90 
This course, which has been created only for those students who 
are enrolled in the Professional Study Certificate, is a creative 
laboratory including teachers and students from different classes 
(Laboratory of Technology, Portfolio Development, Jewelry Design 
I, Gemology, History of Jewels and their Symbolism) who meet to 
plan and realize a professional group project. 
Prerequisites: JWY 280 Gemology, JWY 315 Collection Design for 
Jewelry, JWY 335 Jewelry Lab and Technology I, or equivalents 
 
Portfolio Development in Jewelry 
JWY 400 F  
Cr: 3; Contact hrs: 45 
Students analyze Italy's major jewel producers, define a jewelry 
collection, locate a target market and learn how to define a theme. 
During the course, students produce jewelry collection projects and 
are assisted and supervised in the preparation of their own 
portfolios, which will help them in their professional careers, using 
Photoshop and InDesign. All projects are developed taking each 

studentôs individual needs, interests and improvements into 
consideration, through a wide range of graphic media and 
techniques, in order to develop and make the most of each 
individual style. 
Prerequisites: JWY 315 Collection Design for Jewelry or 
equivalent 
 
Jewelry Lab and Technology II 
JWY 410 F  
Cr: 3; Contact hrs: 90 
This is an advanced jewelry course, created for students who 
already have a general background in jewelry making. Various 
methods to develop articulated mechanisms such as hinges, 
gimbals and closing systems (clasps, box catches) will be 
introduced. In addition, methods of forging and forming metals 
together with metal surface treatments will be taught by using 
bench hand-tools in their advanced application. Students will also 
be shown samples of machine-made components available in the 
trade and how to use them. The students will develop their own 
style and research in the presentation of a collection of pieces. 
Prerequisites: JWY 335 Jewelry Lab and Technology I or 
equivalent 
 
Major Project in Jewelry Design 
JWY 415 F   
Cr: 3; Contact hrs: 90 
Students will carry out all stages of a complete jewelry project of 
their choice, from conception to research and realization. 
Individually and in groups students will consult with instructors in all 
project phases, but the emphasis of this course is upon 
independent learning and the skills associated with it, including the 
capacity to reflect critically on design problems, technical issues, 
and professional practices. 
Prerequisites: JWY 335 Jewelry Lab and Technology II, JWY 235 
Jewelry Design II, or equivalents 
 
 

RESTORATION AND 
CONSERVATION 

 
 
Furniture, Wood Objects and Gilding Conservation 
RES 140 F  
Cr: 3; Contact hrs: 90 
Students will work on wooden pieces (antique furniture, wooden 
objects, and gold-gilded works of art and frames) by using various 
methods of wood conservation appropriate for each individual 
subject found in the lab. Accurate lab records will be taken and 
actual hands-on practice with the guidance of an experienced 
professor will give the students a realistic idea of the maneuvers 
and methods found in a genuine professional studio environment. 
 
Fresco Painting and Restoration I 
RES 160 F  
Cr: 3; Contact hrs: 90 
The student will be introduced to all phases of the art of fresco 
painting by preparing a small fresco which can be transported. 
Students will learn the ancient technique of fresco by using original 
techniques such as the enlargement of a master drawing (student's 
choice), mixing fresco mortar (intonaco), and the use of pigments 
for painting fresco. Each student will also make a sinopia 
(preliminary painting for fresco), and complete a small fresco to then 
be detached as an exercise in fresco conservation. 
 
Painting and Polychrome Wooden Sculpture Conservation I 
RES 175 F  
Cr: 3; Contact hrs: 90 
This course covers all types of painting conservation methods such 
as the preservation of a work of art, relining, consolidation, cleaning 
and in-painting. Direct contact with minor original works of art allows 




